q The Feed Bag offers a 
Balanced Ration for retail 
flour and feed dealers. 


q If you’ve never thought 
of The Feed Bag in this way, 
spread the paper out before 
you now and go through it, 
page by page. 


gq You will at once be at- 
tracted by the careful assort- 
ment of interesting person- 
als, helpful business articles, 
accurate market informa- 
tion, entertaining features. 


q Advertisements are part 
of the Balanced Ration. 
You read them, so mention 
The Feed Bag every time 
you trade. The Dealers’ 
Paper needs every dealer’s 
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Lower Your Grinding Costs 
with the 


MUNSON Attrition Mill 


Many comparative tests have proved the superior grinding 
efficiency of the Under-Cut Rib Plate as used in Munson 
Attrition Mills. 


The Munson Split Case makes the 
plates easy to get at in five minutes. 


Absolutely dust-tight. 


Ball Bearings save power, wear and 
trouble. 


Both belt and motor driven types. 


Write for further information. 


Fverything Jor Every Mill and Elevator 
The Strong-Scott Co. 


Minneapolis Minn. Great Falls Mont. 
SCOT) 


In Canada: The Strong-Scott Mfg.Co.Ltd-Winnipeg 


FROEDTERT GRAIN & MALTING CO. 


Grain Merchants and Elevator Operators 


Operating Elevators at Milwaukee, Winona, Minn., and Red Wing, Minn. 
Members of Leading Exchanges 


MINNEAPOLIS OFFICE, 604 CORN EXCHANGE 


WINONA, MINN. PLANT 


Elevator and Storage Capacity 2,500,000 Bushels 
Our prices are always in line 


Due to the fact that our operating expense is divided between our grain 
and malting departments 


Don’t fail to get in touch with us when again in the market 
We specialize in corn, oats, barley, poultry wheat. 
Ship What We Sell’’ 
Long Distance Phone Broadway 5600 ous MILWAUKEE 


MILWAUKEE, WIS. PLANT 
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| Save 
Money 


We offer the 

Lowest Prices 

Consistent 

with 

Good Service 
Go 


Large Warehouse 
Facilities And 
Complete Stocks 
Enable Us To 
Excell In 

Prompt Shipment 
Of All Grades Of 
Mill Feeds 

Either Straight or 
Mixed Cars 


Take advantage of the large 
and efficient E. S. Woodworth 
& Co. organization. With 
our elevator, warehouse, com- 
petent men in every depart- 
ment on the Chamber of Com- 
merce trading floor, intimate 
association with mills both local 
and outside of Minneapolis, no 
firm can serve you better. 


We Would Be 
Pleased To 
Serve You 


Woodworth 
Company 


MINNEAPOLIS, MINN. 


BUY THE BEST 


-ARCADY DAIRY FEED 


16% Protein 


“The Old Reliable 16% Feed” 


AND 


Full Line Arcady Weniler Feeds 


MADE BY 


ARCADY FARMS MILLING COMPANY 
CHICAGO, ILL. 


SOLD BY ALL GOOD DEALERS 


my, Hales 
tt 4 Buttermilk 
Egg Mash 


There is something in the 
Mash that makes Big Egg 
Production. Dealers are 
getting repeated orders. 

Hales Buttermilk Egg Mash 


is free of all Dusty Materials. 
It is made fresh daily. 


When you are in Milwaukee 
with your truck, take back a 
few bags for a trial. 


Cur mill is in the center of the 
city—in the wholesale district. 


HALES MILLING CO. 


Ist Ave. Viaduct and Lake St. 
Phone Hanover 973 MILWAUKEE 
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Watertown District Club Approves 
Credit Pact Trial 


Dealers Vote Cash Discount Plan Successful During First Month | 
Milk Prices, Cheese Laws And Standard Price List Forms Discussed 


“<IRST observations of the work- 
ings of the credit plan practiced 
by dealers in the Watertown-Jef- 

fcrson locality indicate that results will 
be favorable, it was reported at the 
second regular meeting of the Water- 
town District Feed Dealers’ Club, held 
at the office of the Globe Milling Co., 
Watertown, Wis., Monday evening, 
August 23. 

“The cash fellows like it,” all the 
dealers present at the meeting agreed, 
“and the others have little on nothing 
to say. It is hard to estimate just how 
much good has been accomplished at 
this stage of our trial but it certainly 
can do us no harm.” 

Offer Cash Discounts 

The Watertown district dealers have 
been offering attractive cash discounts 
on all general lines since August first 
in conformity to an agreement made 
at the first meeting of the Watertown 
District Feed Dealers’ Club in July. 
The general plan of the agreement is 
about as follows: 

Each dealer sets his own cash price 
based on his cost of merchandise and 
cost of doing business, etc., allowing 
himself a fair profit and then adds his 
cash discount to get the price he an- 
nounces to the farmers. The exact 
amount of the cash discount’ varies 
among the dealers but H. FE. Jaeger 
of the Jaeger Milling Co., Watertown, 
Wis., reported that he added about five 
cents per dollar or fraction thereof. 
Other dealers agreed this was about 
the same as they were doing. 

Emphasize Cash Saving 

When a farmer comes in to buy 
a sack of bran Mr. Jaeger tells him 
the price will be $1.60, for example, 
adding that if he pays cash the price 
will be $1.50 and his saving ten cents. 

“Gosh, I could have just as well 


brought my money along and saved 
that ten cents, if I'd have known it,” 
some of the Prust & Buelow custom- 
ers retorted, on hearing of the ar- 
rangement, Max Buelow said. “But I 
hold to the rules every time and the 
next trip they usually bring the 
money.” 
Bill Stocks Check Books 

Some of the farmers forget to bring 
their check books with them but this 
excuse doesn’t hold water with the 
Watertown district dealers. William 
Caughlin of Clyman, Wis., says he al- 
ways keeps checks on hand from every 
bank for miles around. “It’s a stock 
that costs nothing and sometimes pays 
big profits,’ he added. 

Although the original plan was to 
allow the discount only on. strictly 
cash purchases several of the dealers 
have found it advisable to give the 
same discount to regular customers 
who pay their accounts promptly every 
thirty days. They have a rubber stamp 
for their invoices, in this connection 
which reads as follows: “Save (write 
in amount) by paying this bill in ten 
days. Six per cent interest charged on 
all accounts after sixty days.” 

K. L. Burns As Chairman 

K. L. Burns of the Globe Milling 
Co., Watertown, Wis., was the first 
to adopt this variation of the credit 
pact in the conduct of his business and 
since he started most of the other 
dealers have placed orders for dupli- 
cate rubber stamps through him. The 
dealers in this locality all seem to 
agree that payment in thirty days is 
just as good as cash, at least for the 
time being. 

Every dealer present at the meeting 
reported separately on the reaction 
among his customers and as all were 
favorable it was unanimously agreed 


THE FEED BAG—SEPTEMBER, 1926 


tc continue operation of the pact in- 
definitely. Mr. Burns, who presided 
as chairman, was instructed to explain 
the proposition to the few remaining 
outside dealers in the locality and at- 
tempt to get them ‘in line.- It was 
decided to have another meeting of 
the Watertown District Feed Dealers’ 
Club in about two months. 
Discuss Milk Prices 
Before adjournment, members of the 
Watertown District Feed Dealers’ Club 
entered into a discussion of several to- 
pics of general interest. Robert Prie- 
we of Johnson Creek, Wis. and Wil- 
liam Frank of Jefferson, Wis., urged 
that dealers throughout the state go 


-on record for a change in the mois- 


ture test laws regulating cheese manu- 
facture in Wisconsin. 

The maximum moisture content. per- 
mitted in Wisconsin cheese, as regu- 
lated by recent statutes, is too low and 
has the effect of not only reducing milk 
prices paid the farmer but also of im- 
pairing the taste and quality of the 
cheese. Many of the dealers present 
had cheese manufacturers for near 
neighbors and they all professed to 
prefer cheese as made before the new 
moisture test law went into effect to 
the present product. 

Would Change Cheese Law 

“The public doesn’t buy cheese for 
moisture content,’ Mr. Priewe said. 
“What we all want is taste and quality 
and if a litthe more moisture makes 
better cheese the manufacturers should 
be permitted to make it. Feed dealers 
should back the farmers and cheese 
makers in their efforts to have the 
moisture test law changed as a favor- 
able change would mean higher milk 
prices and enable the farmer to buv 
more feed. Perhaps our Central Re- 
tail Feed Association may do some- 
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thing about this.” 

Farmers in the Watertown district 
are getting only $1.50 per hundred 
pounds for milk at this time which is 
scarcely enough to make proper feed- 
ing profitable at present feed prices, ac- 
cording to William Frank. Mr. Frank 
predicts that the ensuing year will be 
the best feed year in many seasons 
if milk prices permit the farmer to buy 
what he needs. He sees some encour- 
agement in stronger butter and egg 
prices. 

Standard Price List Form 

Gus. Neitman of Sullivan, Wis., sug- 
gested that the Central Retail Feed 
Association could render a real service 
to the members by. compiling a stan- 
dard form for listing prices and sup- 
plying the same to dealers either free 
or at a nominal charge. This sugges- 
tion was received favorably by all the 
dealers present for it was agreed the 
farmer is better satisfied upon seeing 
prices listed than with verbal quota- 
tions. Chairman Burns asked David 
K. Steenbergh, secretary of the Cen- 
tral Retail Feed Association, who was 
present, to refer the matter to the of- 
ficials of the association. No prices or 
special commodities wou!d be listed in 
the form but spaces for commodity 
names, regular prices, discounts and 
cash prices would be provided. 

The following firms were represent- 


phe OLS LINSES 
EO MEAL 
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RESULTS DETERMINE VALUE 
PROTEIN 16144%, FAT 6% 


BROOKS MILLING CO. 


| MINNEAPOLIS 
| 


ed at the meeting: William Caughlin, 
Clyman; William Frank, Jefferson; 
Robert Priewe, Johnson Creek; Water- 
town Co-operative Exchange, Water- 
town; Farmers’ Co-operative Co., 
Watertown; Globe Milling Co., Water- 
town; Jaeger Milling Co., Watertown; 
Prust & Buelow, Jefferson; Gus Neit- 
man, Sullivan. The Universal Co-op- 
erative Co., Lebanon, and the Ixonia 
Farm Produce Co., Ixonia, were not 
represented but were reported as main- 
taining the credit pact and finding it 
working to advantage. 


FRANK C. JOHNSON has sold 
his water rights at Pine River to a 
public utility company. He moved his 
feed business and residence from Pine 
River to Red Granite about six months 
ago and is enjoying a good business 
in his new location. 


F. J. BRADFORD, vice-president 
and sales manager of the Arcady 
Farms Milling Co., Chicago, announ- 
ces that his company just occupied a 
large warehouse recently completed 
for the firm by the Moraw Building 
Co. The Arcady Farms Milling Co. 
business the past two months has been 
much better than for the same months 
last year and the company predicts an 
excellent demand for commercial feeds 
this fall and winter. 


BONDUEL MERCANTILE CO. 
is making extensive repairs at its ele- 
vator and warehouse at Bonduel, Wis. 


CHAMPAIGN FIRM CHARTERED 

Champaign Milling & Grain Co., 
Champaign, IIl., has been incorporated 
with a capitalization of $30,000. M. A. 
Duncan, M. W. Stewart and Gid 


Housch are named. 


BLUE 


SUPPLIES PROTEIN and FAT 


RIBBON 


AT LOW COST. 


pasture. 
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The good fat content makes 
Blue Ribbon especially valu- 
able for feeding to cows on 


‘TRY IT 
And You Will Always 
BUY IT 


MINNESOTA 


DINGWALL 
Sample Grain, Screenings, Etc. 
| | __ 
a 
BROOKS MILLING | 
| MINNEAPOLIS, MINM, | 
GUARANTEEO ANALYSES 

PROTEIN 16s FAT 6% FIBRE 
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Partners! What Is Your Liability 
For Each Others Acts 


Here’s A Few Legal Tips Written So You Can Understand Them 
Expert Starts Valuable Series Of Articles For The Feed Bag 


N view of the fact that many re- 
I tail enterprises are operated under 

a partnership agreement, the ques- 
tion of the extent of the liability of 
a merchant for the acts of his part- 
ner, or partners, is one of considerable 
importance. In other words, just how 
far is a merchant bound by the acts 
of his partners in the conduct of a 
business. 

In the first place, it may be stated 
broadly that each member of a com- 
mercial partnership is deemed to be 
authorized to transact business for the 
firm. And, in line with this rule, the 
acts of one partner, committed within 
the scope of the partnership business, 
will bind all members of the firm. It 
is of course obvious that whether a 
given act falls within the scope of a 
business is a question of fact, but the 
following will illustrate’ one phase of 
the subject. 


A Case in Point 

Several men joined forces in the 
conduct of a mercantile business. In 
buying goods for the firm one part- 
ner gave a note in the sum of $700, 
which he signed in the firm name. 
The other members of the firm had 
not authorized this partner to issue 
firm paper in this manner. The holder 
of the note thereafter brought an ac- 
tion against the partnership to collect 
on the note, and the court in hold- 
ing the firm liable said: 

“The business for which the part- 
nership was formed, was the buying 
and selling of merchandise. It was a 
trading or commercial partnership. In 
such partnership, one partner may bor- 
row money, in the name, and on the 
credit, of the firm, by note, bill or 
otherwise, and all will be liable.” 

Private Agreements Inactive 

The above language constitutes a 
clear statement of the general rule in 
situations of this kind. And, in this 
connection, it may be noted that any 
agreement between the partners as to 
authority, does not affect the rights of 
third parties, without knowledge of 
such agreement. 

So much for this phase of partner- 
ship liability for the contracts of a 
partner, and now let us consider an- 
other important rule in connection 
with partnerships: Namely, the liabil- 


By Leslie Childs 


ity of a partnership firm for the dis- 
honesty of a membeg thereof in rela- 
tion to the property of third persons. 

Here we have a situation similar to 
the one reviewed above, in so far as 
cach member of a partnership is held 
liable for the acts of other partners. 
For, generally speaking, any dishonest 


AW will always be more 
D or less of a puzzle to 

most of us but, as pro- 
gressive merchants, there are 
some points we should take 
pride in knowing. The Feed Bag 
has accordingly made arrange- 
ments with Leslie Childs, a cap- 
able legal writer, to write a series 
of articles on business law. His 
first, on partnership liability, is 
published herewith. It should 
be especially interesting to feed 
dealers, many of whom are mem- 
bers of partnerships. Mr. Child’s 
articles will be a regular feature 
in The Feed Bag _ hereafter. 


- 


act of a partner, acting within the © 


scope of the partnership business, 
which results in loss to a third per- 
son, will cause liability to attach to 
the partnership. For example. 

Liable for Partner’s Dishonesty 

A third person intrusted certain 
goods to a partnership for sale. The 
third person dealt with a member of 
the partnership and the latter shipped 
the goods, along with other goods of 
his firm to a distant city for sale. 


This partner accompanied the ship-. 


ment, sold it, and it appears, absconded 
with the proceeds. He vthereby not 
only left with the money of the third 
person, but with a certain amount be- 
longing to his firm as well. 

Following this the third person 
brought an action to recover his loss 
from the remaining partners. In hold- 
ing he had the right to recover, on 
the ground that the remaining part- 
ners were clearly liable for the ‘dis- 
honest acts of their associate, the court 
said: 

“The agreement in suit was in rela- 
tion to a matter fairly within the gen- 
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eral scope of the partnership business 
oi the firm, as the same appeared to 
be conducted by them, and was made 
* * * with that member ot the firm 
who seemed to be in charge of that 
branch of their co-partnership busi- 
ness; 

“To such a case, it seems to us, the 
doctrine is clearly applicable that, 
where one of two innocent persons 
must suffer by the act of a third per- 
son, he shall suffer who has been the 
cause or occasion of the confidence 
and credit reposed in such third per- 

Conclusion 

The foregoing cases aptly illustrate 
the application of the rule of partner- 
ship liability as generally applied by 
the court. This rule being that, inj a 
commercial partnership, each member 
is deemed to have authority to bind 
his firm in all matters within the 
scope of the partnership business. 

In the light of this rule, it is ob- 
vious that where a business 1s operated 
as a partnership each member thereof 
must rely in a great measure on the 
honesty, integrity, and good judgment 
of his associates for success in the con- 
duct of the enterprise. In. view of 
which, partnership agreements should 
be entered into with caution, and, as 
a general rule, only with persons of 
known ability and integrity. 


FORREST KOEHN is the new 
manager of the Fairland Farmers’ Ele- 
vator, Villa Grove, Ill. 


R. H. CAMERON has established a 
new general flour, feed, fertilizer and 
seed business at 36 West Second street, 
Fond du Lac, Wis. He leased the 
building he occupies and adapted it 
to his business before opening Satur- 
day, August 14. Mr. Cameron was 
county agent in Michigan for the past 
8 years. He was born and raised in 
Oshkosh, attended Ripon College and 
the University of Wisconsin, and 
taught agriculture in West Green Bay 
High School for seven years. 


OTTO EZEBERG has purchased 
the A. J. Bull Co. feed, flour, grain 
and farm implement business at Rice 
Lake, Wis. 
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Fall Is Here! 


Corn Gluten Feed is 
Manufactured by 


American Maize Products Co. 
New York and Chicago 


Anheuser-Busch, Inc. 
St. Louis 


Clinton Corn Syrup Refining Co. 


Clinton, Iowa 
Corn Products Refining Co. 
New York and Chicago 
The J. C. Hubinger Bros. Co. 
Keokuk, Iowa 
The Huron Milling Co. 
Harbor Beach, Michigan 
The Keever Starch Co. 
Columbus, Ohio 
Penick & Ford, Ltd., Inc. 
Cedar Rapids, Iowa 
Piel Bros. Starch Co. 


Indianapolis, Indiana 


A. E. Staley Manufacturing Co. 


Decatur, Illinois 


Union Starch & Refining Co. 


Columbus, Indiana 


TieProtein Product of Com 


Winter Is Near! 


All good dairymen are now thinking 
about their winter feeding. They are 


planning to buy a good protein feed to 
balance their rations. 


All the old customers and thousands 
of new ones will buy 


Corn Giuten Feea 


23% Protein 


Because— 


It is the right protein supplement to the 
common carbohydrate feeds such as bran and 
ground oats. 


It is nearly all digestible. 


It makes milk at low cost and promotes the 
good condition of the herd. 


Get the benefit of Corn Gluten Feed adver- 
tising twice a month in 40 leading farm papers. 


This strong campaign, and the quality of 
Corn Gluten Feed—famous for thirty years—will 
make it your best seller. 


Buy yours now—from any manufacturer. 


Associated Corn Products Manufacturers 


Feed Research Department 


208 S. La Salle St., Chicago, Il. 
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OUR “Men say business is hard,” a prominent feed 
FARMERS manufacturer told the writer while in Chicago 
just one year ago, “but it isn’t. Business 1s 
the most sentimental thing in all the world.” These few 
words have been worth more to The Feed Bag than any 
advertisement this man could have given us. 

By sentiment, he didn’t mean the slushy kind which 
finds favor with romanticists. He used the word sentiment 
to indicate sincere concern in the welfare of those with 
whom one comes in contact; personal and sympathetic in- 
terest in all vital affairs, even though remote from the busi- 
ness path. It is this kind of sentiment, we have tried to 
instill in The Feed Bag. 

As feed dealers, we should all be more sentimental in 
our relations with our farmers. We are vitally interested 
in their welfare but at the same time we often show sur- 
prising apathy at times when a little more concern and 
action on our part might improve the condition of our cus- 
tomers and incidentally our own. 

As feed dealers, wa ought to keep posted on what is 
going on in all farmer movements, both in farmer organi- 
zations and in the state and federal governments. We 
should know the pros and cons of the various questions 
and especially have a full understanding of the local view- 
point. 

With the background of this information, there are two 
obvious ways in which we can use it ta the mutual advan- 
tage of ourselves and our farmers. First, in many in- 
stances, we can voluntarily offer to solicit signatures for 
petitions for or against various proposals. This will show 
our farmers how we stand. Second, we can offer to. take 
the matter up through the Central Retail Feed Associa- 
tion enlisting the support of that organization in! behalf of 
particular farm matters. The association, in turn, is well- 
equipped to carry on the work by writing congressmen or 
state legislators or whoever, it is believed, can be helpful. 

We are all interested in our farmers. Let’s show it. 


FEED DEALERS’ 
COMPLAINTS 


During the past month, the secretary 
of the Central Retail Feed Associa- 
tion, has received several complaints 
from dealers who report instances of direct selling in their 
localities. These reports, whenever possible, were checked 
back to the parties concerned and in at least two instances 
the secretary decided that the accused jobbers were entirely 
innocent. 

One dealer complained that a certain jobber was ship- 
ping a car of bran to an individual at his station. He 
named the jobber and the case was investigated with the 
following result. A farmers’ organization, which had been 
operating with complete dealer facilities, sold to a privately 
owned competitive company. Shortly afterward, the farm- 
ers’ company manager telephoned the jobber and purchased 
the bran. The jobber, not knowing of the man’s changed 
status, made the sale. ‘The successor company, then, filed 
the complaint. 

There was no justice in the complaint. The successor 
company was clearly obligated to announce its purchase of 
the farmers’ company, especially in view of the fact that it 
was receiving this jobber’s quotations addressed to the far- 
mers’ company. If the jobber had known of the change, 
he would not have made the sale, 


Dealers, making complaints, should remember two 
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things. First, if it is absolutely necessary to make a com- 
plaint, be sure that the firm accused is actually the one 
concerned and also that you, Mr. Dealer, are yourself not 
wholly or partially to blame. Second, the primary work of 
the Central Retail Feed Association is constructive not de- 
structive. There is much work to be done among ourselves 
and we must do that, and build a strong, large organization, 
before we can hope to materially influence the policies or 
acts of other factors in the trade. 


S. T. EDWARD’S Anybody who feels discouraged with 
NEW BOOK his progress in the feed business, will 

find it a good investment to spend 
the necessary $1.00 and secure the excellent book entitled 
“Commercializing Discoveries in Animal Nutrition” which 
Sherman T. Edwards has recently written and published. 

Mr. Edwards is, as well, if not better, acquainted with 
the possibilities of the feed business than anybody in this 
country and he says: “The commercial mixed feed industry 
is for those who can adapt the theoretical to the practical; 
for those who realize that success in business is measured 
by service. This industry has achieved marvelous develop- 
ment in the quarter century and is destined to rank as one 
of the first industries of this country before another twen- 
ty-five years have passed.” 

This should be encouragement to all of us. Mr. Ed- 
wards also says a great deal more. We sincerely believe 
that there is not one dealer of our acquaintance who could 
not personally profit by carefully reading and studying this 
new book. It is chock-full of practical ideas. 

Mr. Edwards is a keen student of present agricultural 
conditions and in a recent letter to The Feed Bag suggests 
that congress appoint a national commission, with authority 
to establish food marketing organizations, as a remedy. His 
idea is that the various agencies could be financed locally 
with safety assured the investors because of the national 
backing. The local groups could then utilize the present 
farm elevators manufacturing as well as selling feeds and 
handling grain and other produce. He says: “If the raw 
materials can be handled and milled close to source of pro- 
duction, and used to develop more eggs and higher quality 
meat and milk, the farmer will secure greater returns from 
shipping these food products than to ship his own coarse 
grains.” 


COUNTY The state and county fair system is one of the 


FAIRS greatest agricultural educational institutions in 
the United States. Feed dealers interested in 
all things tending to promote greater rural prosperity, 
should all be big boosters for their state and county fairs. 

The county fair, close at home, can be a real help to 
progressive feed dealers who take the time to study the 
prize lists and the feeding methods of the various prize 
winners. It should help sales if you can recommend your 
feeds as important items of the ration Farmer Blank fed 
the Guernsey, or what have you, which won first prize 
at your county fair. 

Encourage your farmer patrons to enter their herds 
in prize competition. Whether they win a prize or not, 
doesn’t matter. It is certain, a comparison of their cows 
and sows with those of other herds will increase their 
interest in proper feeding and consequently the demand 
for the merchandise you sell. 
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Where There Is Live Stock 
There Is a Place For This Mill 


For seventy-nine years the mention of “grinding 
and milling equipment” to engineers and millers 
alike has naturally suggested the name “ALLIS”. 


HE company’s products today 

represent the cumulative engineer- 
ing experience of more than three-quarters 
of a century. During 
this period many lives 
have contributed to the 
success of the “ALLIS” 
line of machinery and 
the company has never 
hesitated to introduce 
new processes or new 
machinery when they 
have meant material 
improvement or saving. 


It is accepted by dis- 
criminating purchasers 
that a long period of 


The two Allis-Chalmers Motors, not only have . : 
the inherent advantages of the Type “AR” painstaking develop- 
Squirrel Cage machine, but are especially suited 5) ment has preceded the 
f tothe job. They are totally enclosed and out- J f th 
side ventilated, are entirely dust excluding, and announcement of the 
give the title of ‘‘Safe Motors” a new and valu- Allis-Chalmers Attrition 
able meaning, J 
Mill to meet the grow- 
ing demand for properly 
Write for full particulars and learn why ground feeds. 


this is a superior mill. 


ALLIS: CHALMERS MANUFACTURING COMPANY 


MILWAUKEE, WIS Consini. U.S.A. 
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Editor Finds Prosperous Dealers 
In Central Wisconsin 


Merchants Have Small Stocks But Business Prospects Are Bright 
New Ford Coupe Is Still A ‘“‘Youngster’, Minneapolis Trip Proves 


By David K. Steenbergh 


i E’RE working tonight because 
\ \ we have nothing else to do. 

A few minutes ago we were 

smoking a pipe and reading the Min- 
neapolis Journal. Feed markets are 
weaker. Milwaukee won another ball 
game, Minneapolis lost another, Louis- 
ville won — the 

dope is still un- 

changed. We feel 

rather peaceful 

after one of the 

justly-famous Ni- 

collet Hotel din- 

ners and our room 

seems cheerful. 

’ Let the crowd do 
what it may— 

we'll wander 

J. L. Kleckner again over the 
road we traveled to this Mecca of the 
Milling Industry. 

It's been several days since we 
stopped at the old mill and feed store 
which William Widlake and his son, 
Paul, operate at Green Lake, Wis. The 
mill is approximately 75 years old but 
the Widlakes are progressive and we 
recall the busy, modern atmosphere 
which we noted during our visit. 


White Swan Dealers 
The Widlake warehouse was well- 


stocked with flour and feeds. Many 


well-known brands were represented 
but we especially noticed the White 
Swan of the Springfield Milling Co., 
perhaps because of its association with 
sauerkraut and, although it was at least 
an hour before lunch, we were hun- 
ery. William Widlake has handled 
White Swan for many years and the 
flour enjoys a good sale in the Green 
Lake territory. 

Both Mr. Widlake and Paul were 
busy grinding throughout the time we 
were at their mill, especially so be- 
cause new plates had recently been 
installed and the machine was heating. 
They found time, however, to come to 
the door and pose for a snapshot. The 
camera worked for a change, as you 
see. 

Trouble Is Catching 

My Ford coupe is still a young flivver 
and what did it do after leaving Green 
Lake but get unduly hot of its own 
volition. You can’t teach an old dog 
new tricks but youngsters are certain- 


ly quick to learn. By the time we 
reached Princeton the radiator was 
smoking harder than our pipe and it 
wasn’t cold either. 

F. L. Giese was sitting at the door 
of his office. He was the first and 
only one of the three musketeers, Dahl- 
ke, Giese & Walker, we met on this 
trip although we stopped at Neshkoro 
to see C. T. Dahlke and at Wautoma 
to see A. J. Walker. We'd like to see 
this enterprising triumvirate in the 
ranks of the Central Retail Feed As- 
sociation. 

Business Outlook Promising 

Mr. Giese was very optimistic re- 
garding the prospects of the feed busi- 
ness this fall. He said he was in the 
market for about five cars of bran— 


Ed. Sternitzky — Fred Cappelle 


“at the right price’. His establish- 
ment is mainly a lumber yard although 
he handles considerable feed and the 
stations at Neshkoro and Wautoma 
deal in flour and feeds even more ex- 
tensively, both operating water-power 
mills. 

We visited the two other flour and 
feed firms at Princeton—J. F. Warnke 
& Sons and the Teske Milling Co. J. 
F. Warnke established his lumber, coal 
and feed business in 1872 but has 
been retired for the past fifteen years. 
His sons O. V., E. L. and H. A. Warn- 
ke conduct the business. The Teske 
Milling Co. operates the only grist mill 
in Princeton. Harry Teske, the pro- 
prietor, was in Milwaukee when we 
called. 

Traverse Poor Roads 

It started raining as we left Nesh- 
koro and by the time we reached Wau- 
toma it was coming down in sheets 
which made the roads from that city 
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to Plainfield the poorest encountered 
on the trip. The car looked like a 
brown beetle as we crawled through 
Plainfield without stopping but the 
rain slackened a bit and we greeted 
D. W. McKercher, president of the 
Central Retail Feed Association, at 
Wisconsin Rapids an hour later. 

Mr. McKercher has a large estab- 
lishment, well-equipped for his retail 
and mixed car jobbing business. In 
addition to the elevator and mill where 
he does grinding and manufactures 
“Red Oak” feeds and pancake flour, 
the McKercher Milling Co. property 
includes the “old warehouse” with a 
storage capacity of twenty cars and a 
new warehouse, erected last year, of 
forty-car capacity. Trackage extends 
along one side of the mill and both 
the old and new warehouses providing 
facilities for loading or unloading six 
cars per day. 


Pipe Needs Refilling 


Our pipe needs refilling and we 
must pause here for a moment just 
as we did, in reality, on our trip when 
we ran into Marshfield to spend the 
night at the hotel there after all the 
feed stores had been closed for the day 
and leaving that city in the morning 
before any were open. 

We chose highway eighteen and 
twelve as our route from Marshfield 
to Minneapolis as all authorities pro- 
nounced this to be the surest wet-wea- 


Paul and Wm. Widlake 


ther trail, The sky was cloudy but 
the rain had stopped and we speeded 
along as fast as our Ford permitted 
with the intention of making the most 
of the break in the storm. It rained 
several times during the day but we 
made the more than two hundred miles 
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without difficulty. 
Displays King Midas 

The familiar golden-printed bags of 
King Midas flour, arranged on the 
front platform, attracted us to the new 
feed store of Capelle & Sternitzky at 
Lynn, Wis. The firm started business 
April 1, 1926 and despite the usually 
inactive season has enjoyed a good 
business. Fred Capelle has been town 
treasurer the past seven years and has 
a brother-in-law in the feed business 
with Stoeper Bros. Co. at Plymouth, 
Wis. His partner, Ed. Sternitzky has 
been town clerk for twenty-one years. 
They carry a good stock of flour and 
feeds and also do custom grinding. 

Neillsville boasts of three busy feed 
stores, two operated by the Kleckner 
Elevator Co. and the third by the Bru- 
ley Elevator Co. John La Stofka is 
Mr. Bruley’s manager at Neillsville 
and he certainly was on the job every 
minute of our visit with him. In this 
respect, he exemplifies the Bruley Ele- 
vator Co. spirit of almost feverish ac- 
tivity of which we will say more in 
our account of the firm’s station at 
Eau Claire. 

Meet J. L. Kleckner 

J. L. Kleckner, proprietor of the 
Kleckner Elevator Co., is one of the 
finest types of men in the feed_busi- 
ness today and his stores are a tribute 
tu his success. He started business on 
the site of the present condensery at 
Neillsville in 1913, sold his mill to the 


condensery in 1916 and erected his 
downtown store across the street. His 
second store he purchased from the 
farmers’ co-operative organization in 
1921. 

The old farmers’ elevator is the lar- 
gest of Mr. Kleckner’s two establish- 
ments and has good track facilities. He 
now makes his headquarters there, op- 
erating the same with the help of his 
son, Alfred. Another son, Everett, is 
in charge of the Hewitt street store. 

Cracked Corn in Demand 

Mr. Kleckner had one of the best 
stocks of flour and feed we found at 
any of the retail stores visited this 
season. He has a large flour distribut- 
ing business, featuring King Midas and 
Pillsbury’s Best as his leaders. The 
Kleckner Elevator Co. also does grind- 
ing and corn cracking and in season 
ships in about one car of good quality 
natural corn each week. 

The American Magazine might be 
interested in a story of F. H. Bruley’s 
battle for success in the feed business. 
He is proud to tell how he started in 
Neillsville about ten years ago with 
cash assets of 60 cents and liabilities, 
a debt to his mother, of 50 cents. When 
we called on him at his store in Eau 
Claire the entrance and streets about 
his elevator were so crowded with his 
customers that we had difficulty find- 
ing a place to park. 

Sells Fruit and Vegetables 

Peaches did the work. In seasons 


SHIP TO 


MILWAUKEE, WISCONSIN 
_ Authorized Successor to RUNKEL & DADMUN 


Everything in Mixed Cars | 


TWENTY-FOUR HOUR SERVICE <——€& 


RED OAK BRAND 


DAIRY FEED . . 20% 
RAPIDS DAIRY 16% 
HEN FEED 
PANCAKE FLOUR 


We can shipon C. M.& St. P., Green Bay & Western and C.& N.W. 
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FLOUR, BRAN, MIDDLINGS, OIL MEAL, COTTON 
SEED MEAL, GLUTEN, HOMINY, CORN, OATS, 
MASHES--in fact, everything in the feed line. 


Price and Quality Right. 


MCKERCHER MILLING CO. 


WISCONSIN RAPIDS, WISCONSIN 
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when the demand for feed is slack Mr. 


‘Bruley sells fruit, vegetables and sugar 


and folks come to patronize him for 
miles around. He is a firm believer 
in advertising and often puts his own 
unusual ideas into his advertisements 
to attract crowds to his store. While 
we were at Eau Claire he was adver- 
tising an auction exclusively for wid- 
ows. The Bruley Elevator Co. oper- 
ates stations at Neillsville, Eau Claire 
and Greenwood. 

The Red Front Flour & Feed Co., 
at Eau Claire, Wis., is agent for the 
Wabasha Roller Mill Co., Wabasha, 
Minn., and enjoys a large business in 
both a wholesale and retail way. The 
Red Front building is one of the nar- 
rowest, longest and best-equipped feed 
plants in Wisconsin. The company 
manufactures a complete line of feeds 
and handles Big Jo flour in special 
Red Front sacks and bags. 

Golf Offers Temptation 

S. E. St. John, manager of the Red 
‘Front company, has many sound and 
progressive ideas on the feed business 
and we enjoyed visiting with him so 
much that we were late in leaving Eau 
Claire and consequently had to hustle 
to get to Minneapolis by dark. Mr. 
St. John reads every issue of The Feed 
Bag from cover to cover and we were 
glad to hear him report that he be- 
lieved we were filling a big need in 
serving the retail dealer. We hope to 
have Mr. St. John as a contributor to 
the editorial columns of The Feed Bag 
in some near future issue. 

From Eau Claire to Minneapolis, we 
stopped only a few minutes to say 
“hello” to E. O. Wright, president of 
the Wisconsin Milling Co., at Menom- 
onie. We were prompted to spend the 
night at Menomonie in the hope that 
Mr. Wright would invite us to play 
a round of golf with him in the morn- 
ing but before leaving Milwaukee we 
had purposely left our clubs at home 
to forestall any such temptation. Me- 
nomonie has one of the most beautiful 
nine-hole golf courses in the state. 

It is rather late. Nicollet avenue no 
longer glows with the flickering lights 
of stores, theaters and cafes. The bed 
looks inviting. When we get back to 
Milwaukee we will write about our re- 
turn trip for publication in the next 


& issue of The Feed Bag. 


WILL REBUILD MILL 
The Delphi City Mill & Elevator 
Co., Delphi, Ind., will rebuild the $25,- 
000 mill building which was destroyed 
by fire last month, according to an- 
nouncement by Whiteman Brothers 
and William Brown, owners. 


ROSCOE PARKER of Hansen, 
Ky., has purchased and will operate 
the Corydon Flour Mill, Corydon, Ky. 
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Do YouRemember Way Back When 


Read These Reminiscences 


Dealers Once Shipped Beer With Bran And Farmers Unloaded Cars 
Business Details Have Changed, Underlying Principals The Same 


By E. S. Woodworth 


regarding changes in feed busi- 

ness, both retail and jobbing, 
also request from you and several deal- 
ers that we should write something 
along the line of reminiscences in feed, 
would say—first, that the business has 
always possessed for us a fascination 
and when orders came in as a result 
of general or special quotations, we ex- 
perience in a way the same reaction 
as did when 13 or 14 years of age, find- 
ing in early winter morning that some 
of the traps set night previous for 
muskrats and mink down in Nigger 
Creek, McDonough County, IIl., held 
fast for our arrival one or more of 
these fur-covered animals which would 
add a bit to our slowly-increasing ex- 
chequer. 

To this sensation in merchandising 
is the added delight or satisfaction of 
service or of pleasing the party from 
whom orders are received, and the con- 
sciousness that every well-pleased cus- 
tomer increases the good will of one’s 
business, and is more far reaching than 
can be correctly estimated. 

Success Principles Unchanged 

Times have changed so far as details 
of feed business are concerned, but the 
underlying principles of success in mer- 
chandising are the same—promptness, 
service, unfailing interest in buyer’s 
needs, sincere sympathy extended when 
any real or imaginary wrong is claimed, 
correct representation of quality, in- 
sistence on having a fair margin of 
profit—conservatism regarding credits. 

Speaking of sympathy reminds us of 
something that happened here in one 
of our largest department stores—pro- 
prietor of which was visiting a large 
underwear factory, and there discov- 
ered a very fine looking Swede, who 
had an extraordinarily pleasing person- 
ality and manner, which was not !es- 
sened by his pronounced Scandinavian 
accent. Our visitor said to the mana- 
ger, “This man should not be confined 
to the factory, but should be out where 
he can meet the public”. 

Ole is Too Sympathetic 

Ole was hired and placed at the 
underwear counter, but before starting 
in was taken to the private office and 
talked to at length about’ courtesy, 
promptness, honesty, especially 


to our conversation 


about sympathy. He was told he must 
not be satisfied with payment of money 
tor garments sold, but must remem- 
ber to be always sympathetic. 

The first day at the counter a very 
large three hundred pound girl who 
had lost all control of her figure, ap- 
proached the counter and said, “I 


E. S. Woodworth 


Mr. Woodworth started in the feed busi- © 


ness as a retail dealer in Northern Illinois. 
He is now head of E. S. Woodworth & Co., 
probably the oldest, and one of the largest, 
distributors of feed at Minneapolis. 


would like to see a union suit that 
would fit me”, to which our sympa- 
thetic friend replied, “Val, val, I tank 
I vood too.” 


Unloading Bulk Cars 

In 1880 to 1885 most of the mill feed 
shipped out by our mills was in bulk— 
12 tons was an average car, 14 tons 
an unusual car. Dealers, where dairy- 
men were mostly Germans, would ship 
in one or more cars of bulk bran and 
middlings, place an eighth keg of beer 
and scale in the car, and farmers would 
fill and weigh their own sacks and 
come to your office to settle and all 
have a jolly time, content that the deal- 
er should have a profit. 

Now feed must be in 100-pound 
sacks—brand must be attractive and 
paint must be of the right color. Pro- 
tein analysis must be in evidence, and 
a state inspector is likely to stand over 
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you to see that Commandment seven 
and one-half—“Thou Shalt Not Adul- 
terate’”--has not been violated. 
This Modern Generation 
Years ago customers came, waited 
their turn and often helped load wag- 
ons ahead of them. Now, another gen- 
eration of customers call on ’phone 
asking for delivery and your truck 
driver must take a man to help un- 


load. Farmers used to furnish their 
own sacks—now purchase price in- 
cludes sacks which when emptied, 


farmers use for rubbing cloths for ma- 
chinery wipers, and then want credit 
for return of sacks. 

Farmers also fed cows a mixture of 
their own—hay, chopped corn, fodder, 
bran and middlings. Now rations are 
based on protein and fibre. Perhaps 
cows and babies are better—perhaps 
not. We may soon be buying milk 
at different prices based on brand and 
protein of feed fed to cows. 

Chapter on Revelations 

Later on it may be necessary for 
dealer to not only deliver the feed, but 
to deliver such amounts and at such 
times as may be needed at feeding 
time, and to see that cows are proper- 
ly rationed. Creameries may be com- 
pelled to do their own milking. The 
world never stops or runs down but 
some times the pendulum swings too 
far and possibly a more happy medium 
in feed rations and feeding may be 
reached. 

Dealers More Progressive 

Feed dealers are today more pro- 
gressive, and have rather than other- 
wise kept pace with changing condi- 
tions. In old days Southern Wiscon- 
sin and Northern Illinois were large 
shippers of coarse grains. Now the 
grain is mostly ground and consumed 
at home. This is noticeable in de- 
creased demand for middlings, and in- 
creased demand for oil meals. Years 
ago at certain times, middlings sold 
several dollars per ton over bran, but 
of late years prices never differ more 
than one or two dollars a ton. 

Most dealers have found this a good 
old world, majority of people are hon- 
est, but with all other changes, peo- 
ple have changed for the better. A 
higher premium is placed on honest 
dealing and clean merchandising, and 
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more consideration is given the old 
Bible quotation, “A Servant Is Worthy 
of His Hire.” 

Dealers Service Appreciated 

We _ shippers as distributors who 
have invested capital and facilities, are 
granted a profit. A recent visit twice 
across the State of Wisconsin has con- 
vinced the writer that dairymen are 
more appreciative of help given them 
by dealers who are functioning more 
intelligently and helpfully each year. 

Old days—dealers carried only bran 
and middlings, now they carry an as- 
sortment which is surprising and is 
most convenient for feeders. 

Taking it all in all, things are better 
—people are better—cows are better-— 
babies are better and raised better, and 
the feed dealer was never more needed, 
sc let us be thankful for this, and that 
we can continue to do business and 
live in America—the best country in 
the world. 


GUST NEITMAN, prominent deal- 
er at Sullivan, Wis., has made exten- 
sive repairs to his warehouse and ele- 
vator which he says is now in tip-top 
shape for fall business. Summer trade 
has been better than usual, he says. 


ALLEN APPLEGATE has purch- 
ased the Atlanta (Ill.) Feed Mill from 
Dan Zehr. 


Five Dealers Earn Election 
To Kraut Order 


Several retail feed dealers have re- 
cently qualified for election to the An- 
cient and Honorable Order of Sauer- 
kraut Fressers in accordance with the 
grand edict of his Royal Majesty “Al” 
Ruenitz, King of the Sauerkraut King- 
dom, promulgated in the May number 
of The Feed Bag. 

King Ruenitz announced that any re- 
tail flour and feed dealer who secured 
another retail flour and feed dealer to 
join the new Central Retail Feed As- 
sociation would be elected to member- 
ship in the Ancient and Honorable Or- 
der of Sauerkraut Fressers as a reward 
for his good work for the advancement 
of the industry. 

In the past month, membership ap- 
plications for other dealers have been 
submitted to the Central Retail Feed 
Association by R. E. York of the'I. W. 
York Co., Portage, Wis.; D. W. Mc- 
Kercher of the McKercher Milling Co., 
Wisconsin Rapids, Wis.; Bentley Dad- 
mun of the Dadmun Co., Whitewater, 
Wis.; and Joe Free, Columbus, Wis. 
Another dealer secured a membership 
application from Thomas E. Roberts, 


of E. T. Roberts & Son, feed dealers — 


at South Randolph, Wis., but failed to 
acknowledge credit for his work. 
Membership certificates in the An- 


cient and Honorable Order of Sauer- 
kraut Fressers will be forwarded to the 
above retail flour and feed dealers and 
to the unknown dealer, if discovered, 
in the near future. 


NEW PURINA ELEVATOR 

Ralston Purina Co., manufacturers 
of the Purina Chows, has purchased 
a new 1,500,000 bushel elevator at St. 
Louis, Mo. This gives the Purina 
Mills a total storage capacity of 3,090,- 
000 bushels in the St. Louis: locality. 


C. H. HAMLIN and M. A. Mun- 
singer have purchased the coal, grain, 
flour and feed business of the Nye and 
Jenks Grain Co., Mason City, Ia., and 
will incorporate as the Independent 
Grain & Lumber Co. 

OTTOMAR ESCHE is building a 
new feed mill on the site of the old 
saw mill at Symco, Waupaca County, 
Wis. 

D. H. NELLIS is the new manager 
ot the Early Mill & Produce Co., Ear- 
ly, Ia. He was formerly manager of 
the Central Roller Mills, Ida Grove, 
Ta. 


LEYEN BROTHERS are installing 
new machinery in their feed mill at El- 
leson, Ia. 


For RAPID TURNOVER 
and 
REPEAT BUSINESS 


White Swan Flour 


F. A. RUENITZ, Presipent, 


SPRINGFIELD MILLING COMPANY, INC. 


SPRINGFIELD, MINNESOTA 
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stern Credit Policy 
In Retail Feed Business 


Interest Charges Rapidly Eat-Up Profits On Accounts Outstanding 
Don't Tie-Up Capital And Impair Buying Power, Fellow Dealer Warns 


By F. Kern 


Necessary 


Director, Central Retail Feed Association 


“SOR the past fifteen years it has 
been my lot, most of that time, 
to be connected with organiza- 

tions that were under-financed, not 
poorly financed, but under-financed, 
and not under-financed af the launch- 
ing perhaps, but at any rate those who 
planned the business lacked the vision 
to see into the future far enough and 
to so arrange the plan of financing 
that it would take care of natural ex- 
pansion of the business. This is al- 
ways the case with, farm organization, 
—when once launched the only finan- 
cial assistance the organization, gets 
is through keeping its credit good and 
being able to borrow capital to take 
care of the expansion of the business 
and to give every stockholder all the 
credit he wants (because he is a stock- 
holder). I am always ready to argue 
a cost system or the credit end of any 
business. 

In just a few'lines let us discuss 
the credit business as applied to the 
flour and feed business. 

Typical Case Cited 

Let us presume that we start in busi- 
ness with say $20,000 capital. That 
would be a whole lot for a farm or- 
ganization, but of that we will buy 
the building, which in my case cost 
$14,000, and buy stock, which in my 
case again cost, we will say $6,000, and 
we open up for business. Due to the 
timidity of the patrons, it being a new 
business and no credit policy estab- 
lished, for a time most of the business 
is cash, but it gradually drifts into a 
credit business, and with a business 
running up around $200,000 a year, a 
normal credit business would be $8,000 
to $10,000 a month if it were. permit- 
ted to reach that figure. 


Natural Drift Destructive 

Understand, we have expended every 
dollar paid in for stock and we pay for 
every car of feed before we ever see 
the feed and we have now we will say 
$10,000 on our books. It would not re- 
quire any considerable intelligence to 
determine where we got the other $10,- 
C00 with which to carry those ac- 
counts, and it does not matter just so 
we get it. 

At the end of the pay day there 


are about a dozen fellows owing $2,000 
and say they cannot sell their hogs for 
another thirty days and need corn to 
finish them and’ there seems to be no 
other alternative. We do not want to 
take their note and indorse it and cash 
it at our bank, which is equivalent’ to 
borrowing that much more money 
when we already owe one-half as much 


EED dealers, who want 
5 facts rather than theory, 

‘will be interested in what 
F. Kern, manager of the Sparta 
(Wis.) Produce Exchange, has 
to say in his article which be- 
gins on this page. Mr. Kern 
explains many credit pitfalls and 
tells how he has_ successfully 
handled the credit problem at 
his station. This is the third 
article Mr. Kern has written for 
The Feed Bag and we hope it 
will not be the last. Whenever 
Frank has something to say, you 
may always be sure it is some- 
thing worth while. 


as we are worth, and the longer we do 
business the deeper we get in (to the 
bank) here. 

Do we? What do you do? How 
do you finance the credit end of your 
business? In the feed business es- 
pecially, where we deal altogether with 
farmers, who have one pay day each 
month—some of them have two but 
most creameries pay monthly—it is 
almost imperative that we extend him 
credit, for it seems necessary that we 
urge him to buy more feed to make 
more cream to get more money with 
which to buy more feed? At any rate 
we are in the business of selling! feed 
and in a lot of instances if we did 
not talk our line to those who feed 
it, we would have a lot of time in 
which to write for The Feed Bag. In 
this line in particular, if you urge feed- 
ing you must expect your trade will 
expect credit, in a lot of instances 
even when they do not actually need 
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credit, and what are we going to do? 
Borrow more money that we may ex- 
tend more credit so we can sell more 
feed and make more profit? We are 
borrowed now up to a point where 
possibly that is interfering with our 
making a profit. What shall we do? 
Influence of Competition 

You say buy split cars? And lose 
your prestige with those who sell car- 
load lots only, and start paying a 
premium for everything you handle? 
But that does not hurt. You can just 
raise the price to the customer and 
get that extra back, can’t we? There 
is always a competitor somewhere near 
enough so that we begin to hear how 
much cheaper he is selling than we 
are, so what are we going to do? We 
cannot increase the business under 
those conditions and our banker is 
watching us closely, fearing we will 
want to borrow more money. 

Collect $16,000 in 10 Days 

In our business, in our peak month 
both in volume and in the amount of 
credit extended, our charges totaled a 
little better than $16,000. In seed sea- 
son, for example, we borrowed up to 
$18,500 on our straight note and with- 
out a question asked. Our creamery 
pays off on the twentieth and we mail 
statements as of the fifteenth so the 
patron gets our statement just before 
he gets his check. On the last day, 
or about ten days after cream checks 
were distributed, we had less than $500 
of those accounts unpaid, collected 
$16,000 in less than ten days? How 
do we do it? 

This is how we do it. When we 
launched the business in 1919 about 
my first official act was to adopt a 
credit policy, in fact the situation 
forced me to. I outlined the policy 
and sent it out in a mimeographed let- 
ter stating very plainly that “what- 
ever credit we extend it must be defi- 
nitely understood that every item must 
be paid within thirty days, and any 
patron who failed to comply with this 
rule would automatically cut off his 
own credit until he paid up the past 
due account and any repetition of tar- 
diness would be occasion for denying 
further credit under any circumstan- 
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This rule has been enforced to 
the letter. We have on several occa- 
sions garnisheed the cream checks of 
our stockholders who became indiffer- 
ent after the account became due so 
our stockholders enjoy no special priv- 
ilege that a non-stockholder does not 
have. 
Enforce All Credit Rules 

It is absolutely useless to lay down 
any rule with respect to the credit 
business unless you enforce it to the 
letter, and we find after a period of 
seven years in the present business 
that we can hold our trade far better 
under a strict credit plan than we 
could if we extended credit to all who 
are worthy and because they are able 
to pay let them go from month to 
month without asking them to pay up. 
They feel better themselves to be out 
of debt, and surely the fellow who is 
not worthy must pay cash and he will 
be your customer just as long as you 
make him pay cash for every penny’s 
worth he buys. He usually owes your 
competitor and does not want to go 
there and be dunned every time he 
wants a bale of hay. 

Handle Statements Personally 

Now the point is, if there is any 
point in my argument, to establish a 
credit policy that you can finance with- 
out injuring your buying power in a 
single instance, and then adhere strict- 


ly to your policy. Enforce it 100 per 
cent, not just for the first month or 
two and then get: lax, enforce it every 
month. See every statement that is 
mailed yourself and write a letter with 
every one that requires any urging. 
Know who owes a past due account 
and get after him at the time you mail 
the statement. 
«I handle every statement personally 
—after it is made out by the book- 
keeper, and am responsible for any 
hard feelings over any notation they 
bear. No patron is an asset to any 
feed business, run on as close a margin 
as this is, unless he is paid up in full 
every month. If the profit on the 
deal goes to pay interest you might 
better sit in your swivel chair, for then 
all you lose is what you wear off from 
your trousers sitting down so much. 

I keep a list before all my help, 
of the names of those who can have 
no credit, and any employe who ex- 
tends credit to anyone, no matter how 
good pay the patron may be, is held 
responsible for the payment of that 
account if it is not paid by the cus- 
tomer on the due date. If anyone 
wants to debate this question get in 
touch with F. Kern, of Sparta Produce 
Exchange, Sparta, Wis. 

DICK KENT is planning to open a 
new feed mill at Grundy Center, Ia. 


COTTONSEED MEAL 

Cottonseed meal is expected to sell 
better than ever in Wisconsin this 
year. Reports indicate that corn in 
most portions of the state will un- 
doubtedly go into the silos without 
being fully matured. This type of 
silage when fed has a laxative effect 
on stock which can be counter bal- 
anced by the binding qualities of cot- 
tonseed meal. Cottonseed meal is 
cheap as compared with other high 
protein concentrates and now sells at 
approximately $10.00 per ton under 
linseed meal. 


PEACHEY BROTHERS have tak- 
en over the J. H. Peachey elevator at 
Burnett Junction, Wis. Burnett serves 
a very good feeding territory and the 
boys should be successful in their un- 
dertaking. 


GENE CLEMENS, manager of the 
Farmers Milling & Elevator Co., El- 
mira, Wis., has installed a radio re- 
ceiving set in his office to get the 
market news promptly and entertain 
his farmer patrons. The company en- 
joys a good business and is: handling 
a lot of coal right now. Miss Kai- 
ser, daughter of the former manager 
who is now famous for his beds of 
lotus flowers, is the bookkeeper. 


“Eureka” 


-IN- 


1 


self-contained 
Loader-Mixer-Sacker 


Mixes All Kinds of 
Stock and Dairy Feeds and Dry Mashes 


A very fast working machine—for instance one of the smallest outfits, costing less than a Ford 
Automobile, will mix a 1000-Ib. batch of dairy feed in five minutes—6 tons per hour! 


Let us tell you about this great 


MONEY MAKING OUTFIT 


Wm. Watson, 515-No. 111 W. Jackson Blvd., Chicago 


Write for our No. 105 Bulletin if you want to know how to make feeds more cheaply. 


REPRESENTATIVES 


Bert Eesley, Box 363, Fremont, O 


Special Sales Agents: Strong-Scott Mfg. Co., Minneapolis, Minn. 


S. HOWES CO., INC. 


THE WORLD’S LARGEST MANUFACTURERS OF FEED MIXING MACHINERY 


SILVER CREEK, N. Y. 


J. Q. Smythe, 3142 Bellefontaine St., Indianapolis, Ind. 
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Balanced Ration Proven Necessary 


For Maximum 


Results 


Extensive Research Essential To Determine Efficient Mixtures 
Read This Final Installment On Subject Of Service Manufacturing 


. 


feeder wanting maximum 
N and profitable production would 

feed straight grains to his 
stock. He wants and must _ have 
the right balance and_ proportion 
of the right kind of nutrients 
as well as the variety of ingredi- 
proportion of the right kind of nutri- 
ents as well as the variety of ingredi- 
ents. PALATABILITY—CONDI- 
TIONER—T HE PROPER 
AMOUNT OF THE RIGHT MIN- 
ERAL CONTENT (mineral or ash is 
a nutrient whose importance has been 
overlooked to too great an extent)— 
THE VITAMIN CONTENT, if you 
please. It requires organization of vast 
facilities and unusual ability to be in 
a position to know with a proper de- 
gree of accuracy things of this kind. 

Constant Research Necessary 

Much research and_ experimental 
work is required to keep abreast and 
to the fore in this animal nutrition 
business. I recall the statement made 
two years ago by a prominent author 
ity, Dr. Strowd of Wisconsin Experi- 
mental Station, that more had been 
learned in the last fifteen years about 
feeding than was known in all history 
before that time, and that. more would 
be learned in the next ten to fifteen 
years probably than is known altogeth- 
er up to this date. 

It is service of the greatest value 
and importance to feeders that reput- 
able manufacturers today are digging 
in and ascertaining facts that lower 
production costs with dairy cows, with 
chickens, with hogs, and ducks, and 
sheep, and horses. In other words, the 
feed manufacturer looking to the future 
is not going to be content with using 
certain ingredients of a certain quality 
that are so well known that he must 
use them to hold his business, but he 
will be looking into the future and 
will have some idea of what the ration 
next year and year after next will be, 
so that he can say, like Buick, “When 
better feeds are built, we shall build 
them.” 


Cull the Stock 
Another vitally important factor 
which the reputable feed manufacturer 
renders to both feeder and dealer to- 
day is that of “culling” If our feeder 


By G. F. McMillen 


Eastern Sales Manager, Purina Mills 


of many thousands of animals had gone 
to all the trouble and pains detailed in 
the foregoing, he would hardly want 
to feed to boarders, low producers, or 
non-producers. 

Just about eight million dairy cows 
in the United States produce sufficient 
milk to pay for their board—twenty- 
five million are fed for milk produc- 
tion. There is a great work to be 
done in this connection. The large 
manufacturers have been working on 
this with splendid results for a num- 
ber of years with much yet to do. 
Taking the rank and file of poultry 
feeders, eliminating the larger ones 
who are in the business to make a 
living, one can go into most any flock 
and secure as many eggs with one- 
third to one-half of the hens elimin- 
ated. - These birds should not be fed 
an egg producing ration. They should 
be fattened and killed. They are eat- 
ing their heads off and are an economic 
waste. 
Teach How to Feed 

Millions of dollars are lost by the 
feeders on account of careless meth- 
ods of feeding. 
dairymen otherwise consider it is too 
much trouble to feed the individual 
cow, or will go along and give the non- 
producer practically as much as the 
good producing cow. Two-thirds of 
the poultry of the United States is fed 
improperly. A great many really good 
feeders otherwise do not make any par- 
ticular point of the proper balance be- 
tween the mash and the grain rations. 
There is an accurate and very success- 
ful way of feeding for egg produc- 
tion, for hatchability, for growth, for 
making feathers. 

The larger manufacturers are not 
only preaching, teaching, lecturing and 
their representatives doing individual 
work by actual feeding in furthering 
this movement for better and more ac- 
curate feeding methods, but are giving 
intensive effort and thought to simpli- 
fying the methods for accurate feed- 
ing so that even the most reluctant 


may be sold on following them. At- — 


tention is also given to general man- 
agement of the herd and the flock, 
care, sanitation, the correcting of dis- 
eases. 
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Many really good. 


One of New York’s good county 
agents came into our. organization 
some time ago, (by the way, we have 
a large number of such men, as have 
other feed manufacturers). I asked 
him what made him think he could 
make a success selling our feed. His 
reply was “Well, I have been making 
some interesting investigations recent- 
ly and have ‘right-about-faced’ on this 
commercial feed proposition and if I 
work as hard for you in selling; your 
feed as I have worked against you, I 
certainly should make a howling suc- 
cess.” 


I believe there will be less and less 
of this kind of opposition from such 
sources in the future. County Agents 
and many schools are using manufac- 
turers’ educational literature, and with 
state extension men are taking our 
various educational courses. There is 
no reason under heaven why a real ser- 
vice to humanity, whatever it may be, 
should be frowned upon, because it 
happens to be on a commercial basis. 
When Adam and Eve were on earth 
nothing was produced commercially, 
and they had nothing—(they could not 
possibly have enjoyed the winter 
sports across the line in Canada). Civ- 
ilization has itself advanced as we have 
advanced commercially. 


The Cost of Feed 


There is probably just one more 
factor that this feeder of the many 
thousands of animals would consider 
and that is the price, what is all of 
this costing me. This feeder, how- 
ever, is looking strictly toward eco- 
romical production, therefore, he will 
regard the price strictly and altogether 
from the standpoint of results and not 
the first cost. 


The thing which our big feeder 
would have to learn is that a feed can 
be costly at $10.00 a ton and cheap at 
$100.00, the price high or low depend- 
ing absolutely on the result obtained. 
The only gauge of the price is the cost 
per pound of milk produced or the 
amount of money left after feed cost 
is taken care of. 

Where some other rations may and 
are sold sometimes over a popular idea 
without having a record of accom- 
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plishment in back of them, the com- 
mercial feed manufacturer must make 
good every day and every week and 
every month and every year if he is to 
build for the future because he is un- 
der the “acid test” of results and eco- 
nomical results. 

The Feed Merchant of the Future 

It is needless to say the feed mer- 
chant of the future will have to be pro- 
gressive and keenly abreast of the 
times, and have learned long, ago the 
old home truth “That he profits most 
who serves best.” He will be a thor- 
ough student of animal nutrition and 
the authority on feeding and feeding 
problems in his community. He will 
be sought after for advice, and his ad- 
vice will have behind it the advantage 
of practicalness, which has stood the 
acid test of the dollar sign, because 
he had approached every feeding prob- 


lem with the thought—will it increase 
the yield of milk, eggs, beef, pork, etc., 
etc., at less cost to the farmer. 

This feed merchant will have fed 
animals himself, so as to have learned 
to feed those feeds which produce the 
most results in eggs, milk, etc. at less 
cost and would know that the first 
cost of the feed itself means nothing 
at all, but must be gauged by its ability 
to produce results. 

He will spend four-fifths or nine- 
tenths of his time away from his ware- 
house or feed store. He will employ 
a girl and a warehouse man to take 
care of the various details, and spend 
his time calling on his customers, dis- 
cussing various feeding problems, 
knowing them intimately and incident- 
ly secure a census of all the animals 
in his community to know what per- 
centage he is feeding. I am!’ sure he 


FOR HAULING FEED, GRAIN OR COAL 


HEIL DUMP BODIES 


OU will find that Heil Dumps cut down coal and feed de- 


livery costs. 


Heil Bodies are designed to suit your line of 


work. Made for all makes of motor trucks. Why not put dump 
bodies on the trucks you are now using--it is a profitable proposition. 


The Heil dump body shown above has a capacity of 60 cu. ft. 
It is fitted with hinged sides and a coal door with bagging hooks. 
Equipped with the Heil Underneath Hand Hoist. 


Catalogue 140 describes Dump Bodies for heavy duty trucks. Bulletin 158 
describes light weight models. Send for them today. : 


ue HEIL co. 


1345-56 Montana Ave. 


Milwaukee, Wis. 


Telephone—Orchard 7520 
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will keep extremely busy taking care 
of the feeding requirements of all of 
the birds and stock almost at his door- 
step. 


Minnesota Feed Co. Has 
Fine New Plant 


The Minnesota Feed Co. is now lo- 
cated in its new mill and warehouse 
at 1700 Franklin ave., Southeast, Min- 
neapolis, Minn., where it has started 
the manufacture of Kreamo sweet 
dairy feed. The company carries a large 
stock of mill feeds, linseed meal, and 
cottonseed meal on hand at all times 
for shipment in either straight or 
mixed cars and is also prepared to 
ship Kreamo sweet dairy feeds in 
mixed cars with mill feeds for its 
patrons’ convenience. 

Herman L. Sinaiko, president of the 
Minnesota Feed Co., was born and 
raised in Wisconsin where he now has 
relatives in the retail feed and jobbing 
business. He has been unusually suc- 
cessful since his entry in the ‘Minne- 
apolis market several years ago and 
has many friends in the trade at that 
city as well as a growing list of satis- 
fied customers. His new molasses feed 
plant and warehouse, with a storage 
capacity of 200 cars will enable him to 


- serve the feed trade even more satis- 


factorily and promptly in the future 
than in the past. 

The Minnesota Feed Co. also an- 
nounces that it has recently estab- 
lished a department for handling corn 
and oats and other coarse grains in 
charge of W. W. Freeman who has 
had wide experience in the grain busi- 
ness. 


W. E. SCOTT, Frank Stit, and Clay 
Rockwell have incorporated the Mason 
Milling & Supply Co., Mason, Ohio, 
with a capitalization of $15,000. 


JOHN WEST, prominent Wiscon- 
sin feed, grain and seed dealer, is erect- 
ing a new feed mill at Barron, Wis. 


HIAWATHA 


Grain Company 
MINNEAPOLIS, MINN. 


SCREENINGS 
GRAIN—FEEDS 


We Specialize in the Better 
Type of Feeding Screenings 


Get Our Samples and Prices 
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Prepared by the Minneapolis branch office. 
Hay, Feed and Seed Division, Bureau of Agri- 
cultural Economics 


HE mill feed market at the pres- 
ent writing is dull and depress- 

ed, with the demand exceed- 
ingly inactive. Mill prices are being 
held fairly steady but re-sellers have 
to cut the quoted market to effect 
sales. Many in the trade are now of 
the opinion that there will have to be 
at least a partial liquidation of long 
holdings on the part of the jobbing 
trade to again stimulate any activity 
in the market, as the market at present 
is in a deadlock with both buyers and 
sellers holding off. 

Recent rains in important feeding 
sections have made for improved pas- 
turage conditions and with bids from 
the East averaging easy, the feed out- 
put from the Northwestern mills has 
been difficult to move. City mills claim 
a good business in mixed cars and the 
principal selling pressure has been on 
country mill feeds with interior mill 
sales averaging 50c to 75c under rela- 


tive Minneapolis quotations from Min- 
neapolis mills. 

There is a scattered inquiry present 
from day to day for later shipment 
stuff but mills are mostly not quoting 
at all and the jobbers in naming prices 
on deferred shipments are figuring 
storage stocks with carrying charges 
added. This brings buyer and seller 
too far apart and the result has been 
practically no business in deferred ship- 
ments. 

Mixers have also shown a slight in- 
terest in October-November shipment 
feed but bids have averaged little bet- 
ter than spot prices and holders were 
unwilling to trade at this level. 

Middlings during the last few days 
have been in a:relatively weaker posi- 
tion than bran with jobbers apparently 
more anxious to dispose of their mid- 
dlings holdings than bran stocks. Hold- 
ers of lakeport bran are still confident 
of an improved Eastern demand later 
cn in the season with the result that 
lakeport bran is held at practically the 


same price as fresh shipment from 
Minneapolis. 

Practically all operators are willing 
to pay $20.00, Minneapolis basis, for 
bran for shipment to November, but 
mills. will not sell at this price, and in 
fact, most of them are withholding of- 
fcrings entirely. Many in the trade 
now believe that the decline in! wheat 
mill feeds, particularly bran, has gone 
far enough and it really looks as 
though considerable support would be 
given to the market every time bran 
is available at $20.00. 

The linseed meal market has again 
turned easier with mills now well 
caught up on orders. What little de- 
mand is present is principally for im- 
mediate shipment and it is thought 
that mills have very little meal booked 
for shipment after the first of Septem- 
ber, and somewhat easier prices are 
looked for. 

The cottonseed meal market has 
firmed slightly after its recent decline 
and due to unfavorable weather in the 


‘‘Tust the Cream of the Wheat’’ 


That’s why— 
Your Trade Will Like 


CREMO FLOUR 


Bread—Baked With CREMO FLOUR—Has Real Wheat 
Flavor—It Always Tastes Like More—Builds Bigger Business 


{ MIXED CARS } 


We can Ship CREMO 
in Mixed Cars with 
Bran and Middlings. 
Prompt Service. Write 
for our Quotations. 


CROOKSTON MILLING COMPANY - 


MERCHANT MILLERS 


CROOKSTON, MINN. 
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cotton belt during the past week, the 
mills have restricted their offerings in 
spite of the fact that there is a large 
carry-over from the last crop. This is 
said to consist principally of dark col- 
ored meal, however, and prime meal is 


now held relatively firm. Compared 
tc other high protein feeds, the cotton- 
seed meal price is considered reason- 
able and the tendency appears to be 
for a slightly firmer market. 

There has been no change in the 
gluten feed prices for sometime and 
the situation remains about the same. 
Production is heavy but the movement 
has been good, going out mainly on 
previous contracts. Gluten feed prices 
for September shipment are held at 
50c per ton over August. 

The hominy feed market is barely 
steady and the fresh demand at the 
higher prices has been dull. Mills 
became heavily booked up some time 
ago and prices were abritrarily ad- 
vanced to ward off new business but 
at the higher levels, not much has been 
teken. Eastern re-sellers have recent- 
ly started cutting prices and a bachk- 


ing up in the West is expected soon 
with the tendency lower, as hominy 
feed at present is quoted as high or 
even higher than all cracked corn. 

Feeds today, August 26, are quoted 
on the Minneapolis market as follows: 
Standard bran, $20.50@$21.00; pure 
bran, $21.00@$21.50; standard middl- 
ings, $21.50@$22.00; flour middlings, 
27.50@$28.50; red dog, $32.50@$34.v0; 
34% linseed meal, $44.0u. 


E. A. KUNDE, prominent feed 
dealer at Horicon, Wis., and his wife 
just returned from a two weeks’ auto 
trip through northern Minnesota. 
They weren’t in a hurry, having no 
special objective, and consequently had 
a mighty nice time. 


JAMIESON BROTHERS,  Poy- 
nette, Wis., have put new tin siding 
on their elevator. 


KNIGHT BROTHERS have suc- 
ceeded the Dalton Equity Exchange at 
Daltcn, Wis. 


A 


pose. 
formulas. 
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RIPON BRAND 


DRIED SKIMMILIK 


valuable food in concentrated form 
for Poultry and Anima! Feeding, 
carefully manufactured for this pur- 
Write for prices, samples and 


UNIFORM QUALITY, QUICK SERVICE. 
MANUFACTURED BY 


SHIPPERS OF 


RED DURUM 


AND OTHER GRAINS 
for POULTRY FEED 


DELMAR COMPANY 


ELEVATOR CAPACITY -- 2,000,000 BUSHELGS.... 


502 Flour Exchange, MINNEAPOLIS, MINN. 


TIOGA-EMPIRE MERGER 

The Tioga Mill and Elevator Co., 
Waverly, N. Y., and the Empire Grain 
and Eijevator Company, Binghamton, 
have formed a merger and will oper- 
ate under the name of the Tioga Mili 
and. Elevator Co. Mr. Palmer will re- 
main at the head of the mills as presi- 
dent. 


MAX COHN has again become 
head of the Sunset Feed & Grain Co., 
Buffalo, having repurchased a controll- 
ing interest in the firm following’ mer- 
ger of the Tioga Mill & Elevator Co., 
where he had been located for some 
time. 


A. E. HARRISON, of Middletown, 
N. Y., will open a feed and grain busi- 
ness shortly under his own name. He 
formerly was head of the Sunset Feed 
& Grain Co., Buffalo. 


H. H. Herrick & Son, Watertown, 
N. Y., is installing one of the large 
size Monarch ball bearing corn cut- 
ting outfits in its mill. 


E. S. McFADDEN, Morley, N. Y., 
will begin the manufacture of his own 
feeds this fall, and in preparation has 
installed a vertical mixer. 


P. FE. ENGLE, popular feed dealer 
of Hudson, N. Y., has sold out his 
business and will retire. He had been 
in the feed business at Hudson; for 23 
years. 


WILLIAM WADSWORTH, Kin- 
derhook, N. Y., will install corn crack- 
ing and feed mixing equipment this 
fall. He has placed an order for the 
machinery with Sprout, Waldron & 
Co., Muncy, Pa. 


CARPENTER BROS, Monroe, N. 
Y., report sales in mixed feeds have 
nearly doubled in the past year. Sales 
in horse feeds, and their own manufac- 
ture of crushed oats, have reached sur- 
prising proportions this fall. 


Since 1891 


FRANK A. PIERCE CO. 


ALL GRADES 


“SCREENINGS 


For grinding or feeding 
purposes. 


ALSO 
No. 1 MIXED FEED 
OATS 


Send for Samples 


MINNEAPOLIS, MINN. 
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Bushman Builds Business 
Helping His Feeders 


By Emil J. Blacsky 


P. Bushman, president of 
Fk the Bushman Milling 
© Co., Sawyer, Wis., tells 
farmers what kind of feed to use 
when they’re in doubt. His ad- 
vice has won the confidence of 
his customers and has built a 
large trade. 
The Bushman mill is a busy 
place delivering its orders of 
sugar, flour, and farm seeds and 


grinding out the grist for a large 
rural territory in Door county. It was 
built in 1885 and has been doing busi- 
ness continually for over 40 years. 
The grinding} capacity of the mill for 
flour is 75 barrels a day and for feed 
225 bushels an hour. It is run by 
electric and steam power and has a 
saw mill in connection. 


From Helper to. President 

From a saw mill hand to president 
of the Bushman Milling Co. is the 
record of Mr. Bushman. He started 
30 years ago handling shingles. <A 
slack during the summer caused. him 
to be out of a job, and he asked his 
employer, who also ran a grist mill, 
for other work. He was hired to do 
odd jobs about the building, and never 
went back to the task of saw mill 
hand, for in three years ‘he was made 
manager of the concern. It was incor- 
porated in 1919 as the Bushman Mill- 
ing Co., with Mr. Bushman as presi- 
dent. In the seven years that he has 
been at its head, business has increased 
annually and many improvements have 
been made. 

Mr. Bushman’s knowledge of the 
feeds which are required for livestock 
and poultry of all ages has helped to 
increase business. The rural trade al- 
ways finds his advice correct, and they 
come back. He has spent extra ef- 
fort by experimenting and working 
with feeds and is well posted. 


Solves Feeding Problems 

On a rainy afternoon a_ farmer, 
weary from the hay-field, walked into 
the mill with an empty sack on his 
arm. 

“IT want some cracked corn for, my 
chickens”, he said, “but I don’t know 
just what kind to give ’em.” 

“Hello, Frank”, greeted Mr. Bush- 
man. “How old are your chicks?” 

“They're going on four weeks”, re- 
plied the farmer. 

“Fill the sack with Number 2”, Mr. 
Bushman ordered a mill hand. “That'll 


make ’em grow”. 

Mr. Bushman is the discoverer of a 
new breakfast food named “Deluxe 
Wheat Cereal’, which is approved 
throughout the country and is gaining 
in demand from outside points. He is 
also experimenting with a new way to 
prepare peas for soup, and is working 
on several stock feeds. Added to his 
miller’s tasks he is alderman of his 
ward and an active member on the 
city council. 

Dusted with flour he oversees the 
business, waits on some customer, gives 
a helping hand, advises his employes. 


The burrs of the massive grinders 
shatter the grain, dust hangs in the 
air. In the din of it all, happy is the 
ruiller that lives in the mill. 


KNAUF & TESCH, operating a 
large general mercantile establishment 
at Chilton, Wis., including an exten- 
sive business in feed, hay, grain, build- 
ing materials, etc., have incorporated 
as the Knauf & Tesch Co., with $150,- 
000 capital stock. William N. Knauf 


‘and Frank Tesch are the principal in- 


corporators. 


F. C. GREUTKER, Buffalo mana- 
ger of the Cereal By-products Co., has 
been elected president of the Kenmore 
board of education. Mr. Greutker is a 
resident of Kenmore, a progressive vil- 
lage on the outskirts of Buffalo, 


HARRY SHERE, manager of the 
mill feed department of Van Dusen 
Harrington Co., Minneapolis, enjoyed 
a splendid vacation motoring along the 
north shore of Lake Superior. It 
would be hard to keep a good man 
like Harry out of Canada. 


JOE CONRAD has opened a new 
flour, feed and grocery store at Stop 


No. 2, Upper Falls road, Sheboygan, | 


Wis. 


The Aristocrat of Feeds 


y05 E PH’s 


100 LBS. NET 


ARISTOCRAT 


@ Wehandle all kinds 
of feed and offer the 
best possible service to 
the retail feed dealer. 
Write for our quota- 
tions and let us keep 
you posted on the 
Minneapolis market. 


Minneapolis, Minnesota 
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Boost The Feed Bag To Firms You Do Business With 


000000000002 


GetDadmun’sPrices 
On POULTRY FEEDS’ 


a We offer Square Deal Poultry feeds for ata 
a shipment in mix:d cars with any other Oo 
oo feeds, or in local lots at the same price. oo 
Always freshly mixed. 


THE DADMUN COMPANY 


00 


AG 
000000 


Buy 
PURITAN BRAND 


The Genuine Live Reef 
CRUSHED OYSTER SHELL FOR POULTRY 


Packed in new 100 lb. burlap bags. 
CHICK, MEDIUM and COARSE Grades 


Quality and Service Unsurpassed 


All Goods Guaranteed 


The Crushed Oyster Shell Company 


BILOXI, MISS. 


SPECIAL INTRODUCTORY Wet Up 


Backed by National Advertising 


Perfection Dog Food 


Has proven a very desirable and profitable line 
for Feed Dealers. It is seasonable every month 
in the year and every sale means a repeat—cater 
to the Dog Owners. 


UNLIMITED OPPORTUNITIES 


are possible in developing this line of business. 
Write today for our attractive Dealer’s propo- 
sition and full information about Perfection Dog 


Food—the Food that ‘‘Feeds the Champions.’ 


PERFECTION FOODS CO. 


BATTLE CREEK Dept. 22 MICHIGAN 
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G. SCHWARTZ of the _ Ixonia 
Farm Products Co., Ixonia, Wis., was 
in the city the other day. He says his 
feed grinder is still working over time 
and reports that corn and oats look 
good in his locality. The Ixonia Farm 
Products Co. has established a good 
trade in Cornerstone flour. 


LLOYD REUBENBAUER has 
purchased the Farmers Elevator Co. el- 
evators at Albion and Marietta, Ia. 


L. L. OLDS was elected president 
and general manager of the L. L. Olds 
Seed Co., Madison, Wis., at the com- 
pany’s annual meeting last month. 
Other officers are W. D. Curtis, vice 
president; Peter Carr, secretary; Leo 
T. Crowley, Treasurer; and John R. 
Caldwell, W. A. Tracey and R. M. 
Jenkins, directors. 


McMILLEN CO. BUILDS 

The McMillen Co., Fort Wayne, 
Ind., manufacturers of Wayne feeds, 
has let tracks for the erection of a 
new unit of its milling and feed plant. 
The building will be 70x70 feet, four 
stories high, of brick and concrete con- 
struction and will cost approximately 
$50,000, according to H. D. Egly, sec- 
retary of the company. The plant will 
be the exact duplicate of the structure 
erected by the company a year ago and 
which at that time officials of the com- 
pany believed would be sufficient for 
their needs for three years. The new 
plant will house machinery for mixing, 
blending, elevating, weighing, bagging, 
sewing and loading. It is anticipated 
that the new unit complete with ma- 
chinery will be ready for service early 
in November. 


NEW MIDLAND OFFICE 
The Midland Grain Co., Minneapo- 
lis, Minn., announces the establishment 
of a new branch office at Rugby, N. D. 
The new office has been placed in 
charge of Marcus G. Smith. 


Established 1880 


PAINE, WEBBER 
& COMPANY 


Members 


E NGE 
DETROIT STOCK 
EXCHANGE 
NEW YORK COTTON 
XCHANGE 
CHICAGO BOARD 

TRADE 


94-100 MICHIGAN ST. 
Telephone Broadway 8700 
MILWAUKEE 
E. J. Furlong, Resident Partn®, 
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NEW ‘YORK STOCK 
Pelion BOSTON STOC 
FACTURED BY 


Yeast Mashes Made By 
Liethen Co. 


E. Liethen Grain Co., Appleton, 
Wis. is now manufacturing poultry 
feeds which contain yeast. The Lie- 
then company is one of only two con- 
cerns in the country known to be us- 
ing yeast in commercial feed and prob- 
ably the only concern manufacturing a 
mash in which both yeast and sugar 
are used. 

Judge William H. Laabs, well- 
known poultry authority of Waupaca, 
Wis., has conducted many feeding ex- 
periments with the new Liethen feeds 
and comments on his experiences as 
follows: 

“Before feeding yeast, the average 
number of eggs in the trays of my in- 
cubators during the month of February 
and up to March 15, was 86, weighing 
11 pounds and one ounce. After feed- 
ing yeast the average number of eggs 
to the tray was 78, weighing 11 pounds 
and nine ounces. Fertility was im- 
proved 27 per cent and the chicks were 
larger and heavier. In fattening chick- 
ens in confinement yeast has also giv- 
en me wonderful results. I have grown 
chickens for many years but never 
had such a husky, healthy, happy lot 
—growing like weeds.” 

The E. Liethen Grain Co. for- 
mula for baby chick mash _ calls 
for 3 per cent yeast, while only 2 per 
cent yeast is put in the egg mash. 
The company has found that the yeast 
functions more satisfactorily when 
sugar is added, so they now put sugar 
in all their yeast mash. 

Among striking results of a recent 
test of the new yeast feed made at 
Watertown, Wis., was the fact that 
chicks from eggs nurtured by yeast 
feed were hatched from 8 to 10 hours 
earlicr than those hatched from or- 
dinary eggs. It was also shown, at 
the same test, that yeast feed increases 
health among the hens, producing 
more and larger eggs and_ healthier 
chicks. 


The 


Hadden Grain Co. 


300 MITCHELL BUILDING 


4 4 YEARS IN THE 
GRAIN TRADE 
at MILWAUKEE 


ORDERS FOR FUTURE 
DELIVERY SOLICITED 


Phone Broadway 642 


$40,000 Fire Destroys 
Timm Warehouse 


The J. H. Timm Co. sustained loss 
of a three-story frame warehouse, used 
for storing farm machinery, feed and 
trucks, and two coal hoppers in one 
of the biggest fires in the history of 
Plymouth, Monday night, August 16. 

It took heroic efforts on the part 
of the Plymouth fire department, which 
had eight streams of water laying on 
the building at one time, to keep the 
fire from spreading to the residential 
section and to the Timm warehouse 
number 1. Origin of the fire is not 
known but the loss is estimated as ap- 
proximately $40,000, covered by insur- 
ance. 

Otto W. Timm, secretary-treasurer 
of the J. H. Timm Co., has advised 
The Feed Bag that no definite, plans 
for rebuilding have been made as the 
company still has plenty of warehouse 
room which it had been renting. “If 
we do any rebuilding,” he said, “It will 
be low warehouses along our side 
track.” 


New Milwaukee Elevator 


To Be Ready Oct. | 


levator “E” on the Chicago, Mil- 
waukee & St. Paul Ry., Milwaukee, 
one of the most modern grain eleva- 
tors in the country, is rapidly nearing 
completion. The elevator which will 
be leased and operated by the Armour 
Grain Co., will be ready for service 
by Oct. 1. This new concrete storage 
will add 660,000 busheis to the tank 
storage remaining from the elevator 
estroyed by fire two years ago. The 
total storage capacity of the recon- 
structed plant will be 1,310,000 bushels. 

Two receiving kegs and four track 
hoppers, capable of taking in a maxi- 
mum of 60 cars per ten hour day are 
included in the unloading equipment. 
l'ifteen tanks, capacity 30,000 bushels 
each, are placed on the south eleva- 
tion. 

The cleaning machinery is of the 
largest and most modern type, and 
will be located in the cleaning bay 
half way up in the working house. 


GRAIN EXCHANGE 


Western Terminal Elevator Company 


Can ship direct from our terminal at Sioux City or from our country elevators 
* Wire for delivered price on corn and oats “te 


‘SIOUX CITY, IOWA 


DANIEL F. RICE 


225 POSTAL TELEGRAPH BLDG., 


Careful Personal Attention to Speculative Trades in Future Markets 


GRAINS, PROVISIONS, COTTON 


MEMBER CHICAGO BOARD OF TRADE 


CHICAGO 


PHONES: HAR. 0622—HAR. 0625 


eo 


MINNEAPOLIS 


bab 


MANUFACTURERS OF 


KREAMO 


SWEET DAIRY FEED 
164% PROTEIN 


Shipped in STRAIGHT or MIXED Cars with Millfeeds, 
Linseed Meal, Cottonseed Meal, Etc. 


Order Now for Prompt or Deferred Shipment. 
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MINNESOTA FEED CO. 


- MINNESOTA 
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Join The New Feed Dealers’ Association, Today 


COMMERCIALIZING DISCOVERIES IN 
ANIMAL NUTRITION 


By SHERMAN T. EDWARDS 


ROGRESSIVE feed manufacturers 

and everyone interested in the Higher 
Science of Animal Feeding should have a 
copy of this new book by Sherman T. 
Edwards. Sent postpaid for $1.00. 


MAIL YOUR ORDER TODAY. 
S. T. EDWARDS & CO., 110 S. Dearborn St., Chicago, Ill. 


DEPT. 20 


al 


If you want a feed that will make you 
friends and money, sell 


Queen Wheat Feed. 


Queen is a dual feed. 
2 Can be fed to both Dairy 
Cows and Hogs. 


= 


Our feeds are sold direct to 
dealers. One dealer in a 
town. 


= WHEAT FEED 
Wheat Low Grade Flour, Red Dog, Middlings 
__ Bran, Screenings not exceeding run 
— CRUDE PROTEIN 15.7% 
CRUDE FAT - - 4.6%. 
CRUDE FIBRE - -83% — 
ST. PAUL, MINN. —— 


<> Office 315 Corn Exchange ~~ 
MINNEAPOLIS, MINN. 


Can furnish QUEEN in straight 
or mixed cars with CHERO- 
KEE PURE BRAN or CHE- 
ROKEE MIDDLINGS. 
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L. TEWELES SEED 
COMPANY 


MILWAUKEE, WISCONSIN 


BUYERS OF 
NEW CROP SEED 


Submit Samples for Bids 


»— ASK FOR SAMPLE ENVELOPES 


For 60 YEARS 


<a 


THE LEADING SEED HOUSE 
IN THE NORTHWEST 
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FRANK LUEPTOW, of Markesan, 
Wis. called on friends at Milwaukee 
recently and reported that he is now 
getting ready for a large fall and win- 
ter business. 


WILBUR LUMBER CO., feed 
dealers at West Allis, Wis., had a 
beautiful float entitled “Where the 
home begins”, in the Neptune page- 
ant parade, Milwaukee, Wis. 


MANAGER MEYER of the Farm- 
ers’ Exchange, Fort Atkinson, Wis., 
has gained no little fame as drummer 
in the American Legion band. If he 
can pound for business as, well as he 
can pound drums, there wouldn’t be 
room for any other feed dealers in 
Wisconsin. 


BLATCHFORD CALF MEAL 
CO., Waukegan, Ill, is building a 
new warehouse to provide storage fa- 
cilities for taking care of its steadily 
increasing mixed car business. 


WILLIAM O. GOODRICH CO., 
Milwaukee, manufacturers of linseed 
meal, have increased their capitaliza- 
tion from $250,000 to $600,000. 


BIG EUREKA PICNIC 

One-eighth of the population of Sil- 
ver Creek, N. Y., participated in the 
annual picnic and field day of S. 
Howes Co., Inc., which was held at 
Harrysbourg Beach, August 10. The 
picnic was held under the auspices of 
the Eureka Producers Club, but it 
included every officer and employee 
of the company with their wives, fam- 
ilies and friends. Everyone had a 
good time, lots of fun, plenty of en- 
tertainment and loads of good things 
to eat. 


FRANK LIETHEN of the E. Lie- 
then Grain Co., Appleton, Wis., pre- 
dicts that the ensuing year will be one 
ot the best the feed industry! has ex- 
perienced. Mr. Liethen is one of the 
most progressive dealers in the state. 


MARTIN’S 
CALF FEED 


IS STILL THE BEST 
and HAS BEEN FOR 
25 YEARS. 


Write For Prices. 


MARTIN CALF FEED CO. 
MINERAL POINT, WISCONSIN 


a | 
| 


Classified 


FOR RESULTS—Place your want ad 
in The Feed Bag—the only strictly feed 
retailers publication. Rates on appli- 
cation. 


PARTNER WANTED 
PARTNER WANTED in established busi- 
ness of milling flour and feed, rg grain and 
wholesale business. Will accept big percentage 
in other property. HAWARDEN ROLLER 
MILLS & ELEVATOR, Hawarden, Iowa. 


MACHINES FOR SALE OR TRADE 

25 hp. type Y Fairbanks-Morse Engine, 
25 bbl. “ Midget” Marvel Mill and all mill 
equipment. Would exchange for small farm. 
ORRIN ECHELBERRY, Blue Rock, 


FEED SALESMAN 
First class man to sell well known, high 
quality, medium priced line commercial feeds, 
with some established business, in Michigan. 
Must be experienced. Write 81B, c/o THE 
FEED BAG, 86 Michigan Street, Milwau‘ee. 


Mention The Feed Bag When Writing Advertisers 


BUERGER COMMISSION CO. 


510 MITCHELL BUILDING MILWAUKEE, WISCONSIN 


Established for over 30 years 


IF IN THE FEED CALL 
MARKET FOR BROADWAY 2017 


HERMANN DEUTSCH 
MANAGER FEED DEPARTMENT 


Your consignments solicited, BARLEY especially. 


POSITION WANTED 


Experienced Flour and Feed store or Ele:a- 
tor Manager desires position. Twenty years 
experience. All side lines. Best references. 
Write C90, c/o THE FEED BAG, 86 Michi- 
gan Street, Milwaukee. 


MACHINERY FOR SALE 
FOR SALE, at a reasonable price, one 6 bu. 
Fairbanks Automatic Scale; one small Carter 
Dise separator; one Monarch Corn Cracking 
and Grading Outfit, No. 100, size 1.— HOAG 
GRAIN CO., Waukesha, Wis. 


FOR SALE 


A 25-barrel flour mill. All necessary ma- 
chinery for feed grinding cornmeal, ete. Can 
handle grain and coal. Five-car sidetrack over 
mill ground. Good location A 35-horse- 
peer gas engine. TROY FEED MILL, 

roy, Ohio. 


Wuen 1n MINNEAPOLIS 
STAY AT 


Che 
New Nicollet 
Hotel 


IMMEDIATE SHIPMENT 
MIXED CARS 


Pure Bran Middlings 
Flour Midds Red Dog gpm 
34% O. P. Oil Meal se 
Straight or Mixed Cars STATION 


“Get Acquainted with Our Sudden Shipment Mixed Car Service” 


NORTHWESTERN FEED CO. 


John E. Geraghty, President Maurice J. Beaubaire, Secretary 


511 Metropolitan Bank Building 
MINNEAPOLIS 


OPPOSITE TOURIST BUREAU 
ON WASHINGTON AVENUE 


The Northwest's Finest Hotel 


600 ROOMS WITH BATH 
OR CONNECTING 
Every room an outside room 


Largest and Finest Ballroom in the 
Northwest 


59 Rooms 
68 Rooms 
84 Reoms 
257 Rooms 
41 Rooms 
38 Rooms 


Suites and Special Rooms at 
$6.00 to $9.00 


MAIN DINING ROOM 
COFFEE SHOP 


Three Blocks from Both Depots. 
Retail Center and Wholesale Center. 


W. B. CLARK, Manager 


COTTON SEED MEAL 


NUT AND PEA SIZE CAKE 
ALL GRADES 


Quoting spot and 
future shipments. If 
you are not getting 
our quotations we are 
both losing. Send 
name for market let- 
ters. 


Registered in All States 


MARIANNA SALES CoO. 


MEMPHIS, TENN. 
Quality and Service Guaranteed 
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q CEREAL GRADING 


CAHILL GRAIN & PRODUCTS CO. 


Orders for corn, oats, rye, 


° ° barley, milling or feed wheats 

4 Feed--Grain--Screenings promptly filled. ‘Try our re- 
ae cleaned 37 pound No. 3 white 
: CHAMBER OF COMMERCE oats. They will please your 


trade. 


i MILWAUKEE Operating Elevator ‘‘L”’ 
: BROADWAY 3682 MINNEAPOLIS, MINN. 


| | COD LIVER OIL 

| | DRIED BUTTERMILK 
PEARL GRIT 


Bag Lots -- Ton Lots 


Dadmun-LaBudde 
Company 
NORTH MILWAUKEE 


| Eating is a Science 


| What is eaten, as much as anything else, determines the 
| health and happiness of the family. So it is with your 
| flock of poultry. Darlings Meat Scraps will make your 


chicks happy, strong and thrifty growers, and insure heavy 
egg yields from the older birds. 


| exercise the same care in selecting feed for your poultry. 


Prominent poultrymen and dealers everywhere recommend 


| 
| Because you are particular in choosing your own food, 


| 
DARLING’S MEAT SCRAPS 
i The Standard of Quality A ( 
| State Distributors | 
: i LaBUDDE FEED DARLING & COMPANY | — il 
| | Poultry Feeds 
100% PURE 
All A-C Feed de from || 
Honesty the best of 
EXCELLENT SERVICE tein Concentrates. 
RIcHT PRICES A-C BABY CHICK FEED i 
| RELIABILITY A-C BABY CHICK MASH | 
INTEGRITY A-C EGG PRODUCER 
< CUSTOMERS SATISFIED A-C DEVELOPER | 
Known A-C SCRATCH 
100% FOR THE DEALERS Guaranteed to produce results. ! 
HERRICK FEED COMPANY, INC. 
} WHOLESALE FEED SHIPPERS Wisconsin Milling 
HARVARD :-: ILLINOIS Company | 
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ALFRED PODELL is now mana- 
ger of the Northern Milling Co. retail 
branch at Oconto Falls, Wis. 


M. W. BURKE of the B. & H. Mill- 
ing Co. reports that they are convert- 
ing their mill at Casco, Wis., to oper- 
ate with electric power and have pur- 
chased individual motors for their vari- 
cus machines. The mill formerly op- 
erated with steam power. The B. & 
H. Milling Co. manufactures rye flour. 
Mr. Burke tells us that plans are being 
made for the erection of a big milk 
condensary at Casco, and that he would 
be glad to donate the land on which 
te build the condensary. 


Doughboy 35% | 
| JUGHE] Dairy, cheaper and 


more complete than 


oil meal. 


in every car. You 

have 

9 Doughboy Quality | 
Feeds and Flours 


to choose from. | 


| 
Get a complete line | 
| 
} 


E. J. KOPPELKAM 


Write for our weekly 
quotations. 


GRAIN FUTURES 


373 Broadway 


NEW RICHMOND ROLLER MILLS CO. 


MILWAUKEE, WISCONSIN | 
NEW RICHMOND, WISCONSIN 


Phones Broadway 32, Broadway 783 


MIXED CARS ARE OUR SPECIALTY 


Member Chamber of Commerce 


usiness 
expands with 


Printed Messages 
They are profitable 


2. 2.2.9 29 2 2 2 2 2 2 2 2 2 2 2 2 2 2 2 2 2 2 2 2 2 2 2 2. 2. 
H 


a toe — : Our Best Efforts are at your command 
moe ; May we ask you to think of us and 
BINDERS * phone or wire us when in the market 4 
for Corn, Oats, Barley, Bran, Midd- 
Bacapwar WISCONSIN * 


lings, Hominy, Crown and Hiquality 
Brewers’ Dried Grains, Malt sprouts, 
Cottonseed meal, Linseed meal, Clinton 
Corn Gluten and Corn Oil Cake meal. 


WHOLESALE JOBBERS 


O. P. 34% 
LINSEED OIL MEAL 


Exclusively 


PuHoneE: BROADWAY 4961 


DONAHUE-STRATTON COMPANY 


2. 2.2.2.2 2 2 2 2 2 2 2 2 2 2 2 2 2 2 2 2 2 2 2 2 2 2 2 2 2 2 
202. 


MILWAUKEE 

Bergman Mill Feed, 
Brokers for Operating 

ne. CLINTON CORN GLUTEN and C. & N. W. RAILWAY ELEVATORS 

Corn Rachange Building CORN OIL CAKE MEAL AT MILWAUKEE 
MINNEAPOLIS, MINN. * 
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NEW HOWES BULLETIN 
I. B. SWANSON CO. S. Howes Co., Inc., Silver Creek, Corno HyGrade Oat Feed 


N. Y., has issued a new bulletin, No. —13% Protein— 


113, descriptive of all types and} sizes 
Also Reground Hulls, Rolled 
; MILLFEED oi the Eureka corn cutters, magnetic Oats and Bones Feeding Oatmeal 
separators, combined cutters and grad- 
‘ Corn Exchange Minneapolis | ore and mixers. all of which are ftteqd | /hree Minute Cereals Co. 
Cedar Rapids, Iowa 


<? with power saving Timken tapered 

# : roller bearings and exemplify the most 

progressive and scientifically designed North American Seei Co. 
a A. L. STANCHFIELD machinery in the market today. Witclesale 

Cone In addition to advertising and ex- 

¥4 OILMEAL, ETC. Field and Grass Seed 


plaining the company’s machinery, the 
502 Corn Exchange Bldg. 4 


new bulletin presents considerable in 
MINNEAPOLIS, MINN. IL Al EE WISCONSIN 
“Stand by Stan”’ formation which should be of value 


a to all feed dealers. S. Howes Co., Inc. 
Consign Your Grain To | yioncers. in he cutter and | MILLING CO. 


HENRY RANG & CO that Eureka cutters are known as “the CEDAR RAPIDS, IOWA 


4 machines which made steel cut corn Shippers of 
MILWAUKEE famous”. Copies of the new bulletin CORN and OATS 
. We offer Two-Market Service may be obtained by writing S. Howes Cedar Rapids Weights and Grades 

A Between Milwaukee and Chicago Co., Inc., Silver Creek, N. Y., or from Get our prices—We can save you Money 
the company’s representatives. 

The easiest way to uniformly 
¥ E. L. PHELPS & CO. NEW GREEN BAY ELEVATOR feed Cod Liver Oil and Yeast 
b MINNEAPOLIS, MINN. The Chicago and Northwestern road | to Poultry is through the New 

GRAIN—FEEDS will erect a modern $200,000 grain ele- Product called LAY-EGG. 
Manufacturers of vator at Green Bay, Wis., according to Write For Proposition 
“Franklin” Ground Flax Screenings announcement by E. J. Grimes, vice- THE LAY-EGG COMPANY 
“Dandy” Ground Grain S:reening; president of the Cargill Grain Co., MILWAUKEE, WIS. 
: Minneapolis. The new elevator will be 


Le Camel Wheat Feed on the site of the old Cargill elevator M. GC. Rankin & Co. 


“AS Seller” on the west bank of the Fox river and 
ummer oelier 


will be leased by the Cargill Grain Co. CEP eas oF 
: Phone: Geneva 2911 The elevator will have an unloading Feeding Stuffs and Grain 
} EXCELSIOR MILLING CO. capacity of about 60 cars and a stor- 20-21 Chamber of Commerce 
< 827 Flour Exchange age capacity for the loading of the Milwaukee, Wis. 


MINNEAPOLIS, MINN. largest grain steamers. The Cargiii 


pe Grain Co. already operates the, Green 


J. ERNEST McLAUGHLIN Bay and Western elevator at Green | GRAIN FUTURE ae Rasshat 
Certified Public (Wis.) Bay. ots an 
0 


McLAUGHLIN and COMPANY Private Long Distance Phone 

Office and Exchange Floor 

1322 First National Soo Line Broadway 1738 


192 N. Clark St. Chicago, Ill. 
WRITE FOR QUOTATIONS HAY and STRAW LINSEED MEAL 
} Maney Brothers Mill & Elevator Co, tig y CARLOTS 
L* Sacked Grain—Mill Feed CORN EXCHANGE BLDG. 


1809-11 Minnehaha Ave. MINNEAPOLIS, MINN. MINNEAPOLIS, MINN. 


\\ Mailing Lists 


Genuine German 
Cooking and Baking 


| by Lina Meier, size 54%x8, bound in 


BAGS survar or corron BAGS 


: Will hel u increase sales 
Sellers and Buyers of full cloth, is published in English- eae catalog givin 
32- 0; in English Classified 
eller; rofessions; Business Concerns. 
NATIONAL BAG MFG. co. eannot su call the ‘pub- e 9% Guaranteed ¢ 
Bi: 725-729 Washington Ave. S. lishers: etzel Bros. Printing Co., by refund of ea 
328 Broadway, Milwaukee, Wis. SS 
MINNEAPOLIS, MINN. -Gould 5t Louis 
? 
‘ : Excellent Feed Storage Facilities. Negotiable Warehouse Receipts Issued. 
" Storag e ASK US FOR OUR LOW STORAGE RATES. Storage 


MILWAUKEE Courter emoeed) Compan WISCONSIN 
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Prairie Queen Flour 
Is Good Flour 


Let us show you Wisconsin 
dealers who say, ‘‘If we can 
get a customer to buy one bag 
of Prairie Queen he'll come 
back to buy a barrel.” 


SCOTT LOGAN MILLING CO. 


SHELDON, IOWA 


Fine self rising pancake, 
buckwheat and pure 
buckwheat flour. 
WHY NOT GET YOUR SUPPLIES 
FROM A MENe ER OF 
THE 

Wire or phone for prices. 


Reeseville Elevator 


REESEVILLE, | | 
Company WISCONSIN” 


F. J. PHELAN CO. 


418 Chamber of Commerce 


MILWAUKEE, 
WIS. 


“Grain Futures” 


Special Attention to Hedges 


TWINE NEEDLES 


If it’s a BAG. We have It. 
Should You Have a Surplus, 
**We want it’’ 


Fredman Bag Co. 


Established 1889 


36 Years Honest Service 


MILWAUKEE, 
WISCONSIN 


Sterling Poultry Feeds 


A COMPLETE LINE OF 
MIXED GRAIN FEEDS 


and 
GUARANTEED-TO-SATISFY MASHES 


also 


MIXED CARS 


Containing any of the standard mill feeds-- 
bran, middlings, rolled oats, oil meal, etc., 
as well as oyster shell, animal protein | 

products, dairy feed, etc. 


Write, wire, phone for quotations on requirements 
of any size. 


Northrup, King & Co. | 
FEEDS AND SEEDS | 
MINNEAPOLIS, MINN. 


OOOO 
oo 


A progressive Feed Dealer— 


from Eastern Wisconsin writes 


May 11, 1926. 
Gentlemen:- 


Will give you rush order on our car Gluten 
Feed. Contract reads May 20th shipment 
but we can use sameimmediate. Gluten Feed 
has been a good business with us this year, and 
willsay that CREAM OF CORN has filled the 
bill satisfactory. OUR WEIGHTS HAVE 
ALWAYS HELD OUT NICELY. 


- (Signed by a Sheboygan County 
Dealer) 


Cream of Corn Gluten does fill the bill— 


because it contains all of the richness and cream of 
the corn. Same price and guarantees as on other 
Gluten--and the best product on the market. If you 
want the Gluten business--handle--CREAM OF CORN 


LABUDDE FEED & GRAIN Co. 
EXCLUSIVE DISTRIBUTORS 
MILWAUKEE cas WISCONSIN 


OO 


OO 
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Che feed Bag 


“The Dealers’ Paper” 


Vol. 2. No. 9. SEPTEMBER, 1926 


DAVID KNOX STEENBERGH 
Managing Editor 


Published monthly at Milwaukee for re- 
tail feed, flour, grain, coal and allied products 
dealers. The only strictly retail dealer pub- 
lication in the field. Subscription price—$2.00 
per year. 


Changes in advertising copy may be sub- 
mitted up to the 15th of the month preceding 
date of issue. Last closing date, the 25th. 
For advertising rates, etc., address The Feed 
Bag, 86 Michigan street, Milwaukee. 


Copyright, 1926, Editoral Service Co., Inc. 


LINSEED 
MEAL 


We want to quote 
every carload buyer 
of Linseed Meal in 
the territory served 
by Minneapolis and 
Superior Mills. We 
always have Lin- 
seed Meal to offer. 
Send us a post card 
today and we will 
wire quotations to- 
morrow. If you 
don’t know us, look 
us up. We have 
meal for quick ship- 
ment now. 


STUHR - SEIDL 
COMPANY 


Chamber of Commerce 


MINNEAPOLIS 


We Make 
SPENCE FLAX SCREENINGS 
LaBudde Sells 
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FRANKE GRAIN CO. 


0000000000 


Established 1892 


GRAIN AND FEED 


MILWAUKEE - WISCONSIN 


Deutsch & Sickert 


Company 


JOBBERS AND DISTRIBUTORS OF 
High Grade FEED of All Kinds 


400-402 Chamber of Commerce 


CROWN 


HIGH GRADE ... 


MILWAUKEE, WISCONSIN 


GROUND SCREENINGS 


1414% Protein, 8% Fat, 14% Fibre 


None Better 


Buy Send Us 
CORN, OATS or YOUR GRAIN 
BARLEY and 
HERE HAY 
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Consignments—‘‘To Arrive’’ Offers 
| 


Value 
PRODUCTS 


DAIRY FEED 
STOCK FEED 
HORSE FEED 
HOG FEED 
CHICK FEED 
DEVELOPER FEED 
SCRATCH FEED 
POULTRY MASH 


or your Customers A 
get their Money 
back. 


Ladish Milling Co. 


MILWAUKE! 
WIS. 


EGG MASH 
PROTEIN 
FAT. FIBRE 8% 

CARDOMYDRATES 


in 
CANCREANO & 


LADISH MILLING CO. 


‘*THE HIGHEST PRICED FLOUR IN AMERICA 
AND WORTH ALL IT COSTS” 


CLOVER LEAF STANDARD mm BALL 


PURE | WHEAT | WHEAT 
WHEAT MIDDLINGS FLOUR 
BRAN MIDDLINGS 
KING MIDAS | King MIDAS KING MIDAS 
MINNEAPOLIS,MINN- MINNEAPOLIS, MINN. 


LINE OF QUALITY FEEDS 


MIDAS MILL Co. 


MINNEAPOLIS, MINN. 
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